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Manufacturers of SHEET AND CAST METAL SPECIALTIES 
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Screw Caps and Cclogne Sprinklers for bottles. Talcum and 
Tooth Powder Tops. Aluminum Goods, Collapsible Tubes, Etc. 
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A LEADER FROM THE FIRST 


Sixteen years ago we introduced this synthetic 
product, and though it has been widely imitated 
it has never been equalled. 


Heliotropol—C.N.& Co. 


is the superior of any other synthetic of the heliotrope series. 
On account of the INTENSE FLORAL odor of this in- 
gredient we recommend it unreservedly for perfumes. It is 
a little higher in price than the imitations—NATURALLY 
—but it is worth more than the difference. 


CHUIT, NAEF & CO., Geneva, Switzerland 
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THE EXTRACT MAKERS’ CONVENTION. 

The first annual meeting of the Flavoring Extract Manu- 
facturers’ Association of the United States will be held at 
the Drug and Chemical Club, 100 William street, New York, 
on June 8 and 9. 

The association is now composed of about sixty active 
and twenty associate members, and they include most of 
the firms of importance in the extract manufacturing and 
supply business. Its rapid growth is an indication of the 
approval with which the work of its officers has met, and 
we anticipate a steady and substantial increase in member- 
ship due to a growing appreciation on the part of the 
whole trade of the work that the association is doing for 
all—members and others alike. 

The Committee of Arrangements is composed of the 
following gentlemen: 

A. E. Claus, Jones Bros., Brooklyn, N. Y. 

J. Edward Young, Thurston & Braidich, New York. 

C. G. Euler, (agent for Antoine Chiris, Grasse, France), 
New York. 

E. V. Killeen, George Lueders & Co., New York. 

Joseph Mathias, James B. Horner, New York. 

Christian Beilstein, Dodge & Olcott Co., New York. 

J. Manheimer, New York. 

Xavier Dietlin, American Trading Co., New York. 

They have announced that the convention will close with 
a banquet at the Hotel Knickerbocker. The following 
papers will be read and discussed: 

“Vanilla Beans,” by S. Iserman. 

“Colors,” by H. Lieber. 

“Essential Oils,” by Dr. F. D. Dodge. 

“Terpeneless Oils,” by Dr. S. H. Baer. 

“Terpeneless Extracts,” by C. I 

“Bottles,” by A. M. Booth. 

“Culinary Uses of Flavors,” by Prof. J. P. Volte. 

“Food Laws and Labeling,” by E. D. Freeman. 

“Extract and Flavor” (a definition), by C. Beilstein. 

This series of papers will furnish plenty of material 
for two days’ consideration, and with the idea that the 
more widespread the dissemination of ideas and rubbing of 
elbows the more benefit there will be for all, the associa- 
tion has requested us to extend, in its name, a cordial in- 
vitation to all interested in extracts to attend the con- 
vention. 


*. Foote. 
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NEW EXTRACT STANDARDS. 
A preliminary draft of Standards of Purity for Food 
Food 
Chemists, 
De- 


\griculture, as a basis for suggestion, has 


Committee on Stan- 


Official 


Pri ducts, 
dards, 


and submitted by 


prepared by the 
Association of Agricultural 
the Bureau of Chemistry, U. S. 
partment of 
been published 

Enunciating the principles on which the standards are 
based the committee says: “The standards fixed are such 
that a departure of the articles to which they apply, above 
the maximum or below the minimum limit prescribed, is 
evidence that such articles are of inferior or abnormal 
quality.” 

This statement is of particular interest when taken in 
connection with the suggested standard for vanilla extract. 
It seems to us that, either this standard is too low, or else 
the State food commissioners who comprise the associa 
tion have changed their opinions very materially regard 
ing the “proper” strength of vanilla extract. 

Oil of wintergreen is to be regarded as either the vola- 
tile oil distilled from the leaves of Gaultheria Procumbens 
L, or the bark of Betula lenta L. 
Maine 


methods and means for detection, it is impracticable for us 


Long ago the State of 


came to the conclusion that “with the present 


to distinguish between extracts made from oil of winter 


green, oil of betula and methyl salicylate. For this rea 

son, and in order to give a minimum chance of fraud, the 

flavoring extract known as extract of wintergreen 

may, until further notice, be prepared from either 

oil of wintergreen, oil of birch or metiy! salicylate.” 
The principal variation from the standards in Circular 


No. 19 


peel, seeds, etc., be 


lies in the proposed requirement that the leaves, 


macerated an alcoholic solution of the 


corresponding essential oil and the proportions of oil, etc., 
are specified by weight instead of by volume. 


This matter is of vital interest to all extract manufac 


turers and will undoubtedly receive adequate attention at 


the coming meeting of the Flavoring Extract Manufac 


turers’ Association. 


DECISIONS OF THE U. S. COURTS. 


Ccurt of Appeals of the District of Columbia. 


In RE THe SEAMLESS RuBBER COMPANY 


Decided Jan. 17, 1910. 


Marks—"KANTLEEK” FOR ATOMIZERS, WaTER-Bort- 


TLES, Erc.—DEScCRIPTIVE 


TRADE 


The word “Kantleek” as applied to atomizers, foun 
tain-syringes, face-bags, ice-bags, and water-bottles is de- 
scriptive, and therefore not registrable as a_ technical 

trade mark. 

Mr. F. S. Appleman for the appellant. 

Mr. R. F. Whitehead for the Commissioner of 
Van Orspet, J.: 


Patents. 


This is an appeal from the decision of the Commissioner 
of Patents refusing registration of the word “Kantleek” 


fountain-syringes, face- 
Upon the authority of 


as a trade mark for atomizers, 
bags, ice-bags and water-bottles. 
in re Central Consumers Co. (22 App. D. C., 523) and 
Trinidad Asphalt Mfg. Co. vy. Standard Paint Co. (163 
Fed., 977) the decision of the Commissioner of Patents is 
affirmed, and the clerk is directed to certify these proceed- 
ings as by law required. 


\ffrmed 
Court of Appeals of the District of Columbia. 


McILHENNY’s SON v. THE New I[pertA EXTRACT OF 


laBAsco Pepper Company, Lt. 


Decided Feb. 1, 1910. 
1. TRADE- MArKs—TABAsco”—GEOGRAPHICAL, 
The word “Tabasco” is a geographical name and not 
entitled to exclusive appropriation as a technical trade 
mark, 
SAME—SECTION 13 OF THE TRADE-MARK Act CONSTRUED. 
Section 13 of the Trade-Mark Act construed and Held 
to confer upon the Commissioner of Patents authority 
to cancel a mark registered under the “ten-years” clause 
where it is made to appear in a proceeding brought in 
accordance with the provisions of that section that the 
registrant was not the exclusive user of the mark for ten 
years next preceding the passage of the Trade-Mark 
Act. 
Mr. Melville Church and Mr. J. B. 
pellant. 


Church for the ap- 


Mr. Clifford S. Walton for the appellee. 
Ross, J.: 

This is an appeal from a decision of the Commissioner 
of Patents sustaining the petition of appellee for the can- 
celation of the word “Tabasco,” registered to appellant as 
a trade mark for pepper sauce 
First as to whether 
appellant’s mark may properly be denominated as a techni- 
cal trade mark and, if not, whether the Trade Mark Act 
of February, 1905, clothes the Commissioner with authority 


[wo questions are here involved. 


to cancel a mark registered under the so-called ten-years 
clause of that act 

Appellant’s application was sufficient in form to warrant 
registration under either the provisions of the statute ap- 
plying to technical trade marks or under said ten-years 
clause. Therefore, if it is found that the registration can 
be sustained only under the ten-years clause it will be pre 
If, on the 
sustained under either 


sumed that registration was under that clause. 
other hand, the registration can be 
of the above provisions there is no reason, in the absence 
of an express finding by the Commissioner, why registra- 
treated as that of a technical mark. 

We will first inquire, therefore, whether 


tion should not be 
“Tabasco,” as 
here used, is the subject of a technical trade mark. Ta- 
basco is a State in the Republic of Mexico and was when 
appellant adopted the name as a trade mark. Indeed, the 
record shows that the word was adopted by the predecessor 
of appellant because the seed of the pepper from which the 
In the 
application for a patent on the process of preparing this 


sauce was made originally came from that State. 


sauce filed by appellant’s predecessor, and upon which the 
patent was granted September 27th, 1870, it is stated: 

This invention relates to a new process of preparing an 
aromatic and strong sauce from the pepper known in the 
market as Tabasco pepper. This pepper is as strong as 
Cayenne pepper but of finer flavor. 
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It is worthy of notice that no application for the regis- 
tration of this mark was made until after the term of the 
monopoly granted by said patent had expired. (See J. A. 
Scriven Company v. W. H. Towles Manufacturing Com- 
pany, 32 App. D. C., 211.) 

Section 5 of said Trade-Mark Act prohibits the registra- 
tion of any mark “merely a geographical name or term.” 
This provision is simply declaratory of the common law, 
as it is well settled— 


that no one can apply the name of a district or country 
to a well-known article of commerce, and obtain thereby 
such an exclusive right to the application as to prevent 
others inhabiting the district, or dealing in similar articles 
coming from the district, from truthfully using the “a 
designation. (Canal Company v. Clark, 13 Wall., 321. 


In Columbia Mill Company v. Alcorn (150 U. 
it was held that a person cannot acquire the right to the 


S., 460) 
exclusive use of the word “Columbia” as a trade mark. 
[he Court said: 


The word “Columbia” is not the subject of exclusive ap 
propriation under the general rule that the word or words, 
in common use as designating locality, or section of the 
country, cannot be appropriated by any one as his exclusive 
trade mark. 

This case was cited with approval in Elgin National 
Watch Company v. Illinois Watch Company (179 U. S., 
673), where the Court, speaking through Mr. Chief Justice 
Fuller, said: 


No sign or form of words can be appropriated as a 
valid trade mark which from the nature of the fact con- 
veyed by its primary meaning, others may employ with 
equal truth, and with equal right, for the same purpose. 

It appears that the Tabasco pepper is distinctly different 
from other peppers on account of its peculiar aroma. Man- 
ifestly, therefore, no person or firm should be given the 
exclusive right to designate pepper sauce, the principal in- 
gredient of which is of course peppers, as “Tabasco.” We 
think Tabasco a geographical name and hence not entitled 
to exclusive appropriation by appellant in vending pepper 
Sauce. 

It is not denied that appellant was not the exclusive user 
of said mark during the period required to justify regis- 
tration under said ten-years clause. It is insisted, how- 
ever, that if the registration is to be treated as having been 
made under said clause the Commissioner is without 
authority to cancel it. Section 13 of said Trade-Mark 
Act provides that— 


whenever any person shall deem himself injured by the 
registration of a trade mark in the Patent Office he may 
at any time apply to the Commissioner of Patents to cancel 
the registration thereof. 

Thereupon the Commissioner is required to refer the 
application to the Examiner in charge of interferences, who, 
after notice to the registrant, may hear and determine the 


question. The section continues: 


If it appear after a hearing before the Examiner that the 
registrant was not entitled to the use of the mark at’ the 
date of his application for registration thereof, or that the 
mark is not used by the registrant, or has been abandoned, 
and the Examiner shall so decide, the Commissioner shall 
cancel the registration. 


It is contended that inasmuch as the right to register 


under the ten-years clause is made to depend on whether 


the applicant was the exclusive user of the mark during 
the ten-year period the words of said section 13 are inapt 


and do not confer the authority of cancellation upon the 
Commissioner. 

It requires no citation of authorities for the proposition 
that the context of a statute must be considered in con- 
It is apparent from reading this 
statute that Congress intended to confer upon the Commis- 


struing any portion of it. 


sioner authority to rectify a wrong or mistake, upon the 
application of any person who should deem himself injured 
by the registration of any trade mark, by the cancelation 
of such mark. The first part of said section 13 is suscepti- 
ble of no other construction, and we think that when Con- 
gress in the latter part of the section provided that the 
finding by the Examiner that the registrant was not en- 
titled to the use of the mark at the date of his application 
should constitute one ground for cancelation it simply 
meant such a use as the statute upon which the application 
was based contemplated. In other words, to ascertain the 
signification and meaning of the phrase under consideration 
we must go back to section 5 in the act, which 
specifies the conditions which must exist to entitle the 
applicant to registration. We hold, therefore, that the 
Commissioner was clothed with authority, upon the show- 
ing made, to cancel this mark. 

The decision is affirmed and the clerk will certify these 
proceedings as by law required. 





CORRESPONDENCE. 
To the Editor of THE AMERICAN PERFUMER. 

Sir: On page 22 of your April issue, we remark a 
small notice on terpeneless oils of lemon, which we do 
not find quite correct. We make a specialty of the 
manufacture of terpene and sesquiterpeneless essential 
oils and in the course of last year published a pamphlet 
on the subject. Our experience and analysis shows the fol- 
lowing characteristics for pure terpene and sesquiterpene- 
less oil of lemon: 

A light yellow liquid of very agreeable taste; specific 
0.8950 and 0.9090; it is slightly dextro- 
gyre or slightly levogyre. We have found oils with 


gravity between 


an optical activity of —3°, which does not emanate from 
sesquiterpenes not wholly withdrawn from the oil, for the 
oils were just as easily soluble as oils less levogyre. On 
an average we have found an optical rotation of —2° 30’. 
1.75 to 1: 2.5. Con- 
tents of natural lemon-citral 60-74 per cent. and on an 
If the contents of citral be higher 
than 75 per cent. this would prove adulteration with lemon- 


Solubility in 69 per cent. alcohol 1: 
average 68 per cent. 


grasscitral. 
Che following comparison will no doubt be of interest: 
Natural lemon oil: 
Terpene and sesqui- 
Natural terpenefree (tsf.) terpenefree. 
Lemon oil. Lemon oil. Lemon oil. 
Spec. grav... 0.8580 0.9005 Poy 
Opt. rot. .... -+-61° 15’ 2° 30’ 5 
Sol. 90% Does not 60° © alc. 60% Bd 
alcohol. give a 1:22 I: 10 
clear sol. or more. insol. 
Cotas. i sace one eke see 72% 38-40% 
These data show the quality of average oils, as they are 
to be found in trade. We agree with what you say as re- 
gards the citral contents of natural oil of lemon; but your 
top limit for terpene and sesquiterpenefree oils is too low— 
on the other hand too high for genuine oils which are 
simply terpeneless. 
We remain, dear sirs, 
Yours very faithfully, 
SAcHssEe & Co. 
Leipzig, Ger., May 3, I910. 
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The sixteenth annual meeting of the association was 
called to order at 1 p. m. on Tuesday, April 19, 1910, in 
the rooms of the Drug and Chemical Club, roo William 
street, New York, J. Clifton Buck, president, being in the 
chair. On roll call 26 active members and 38 associate 
members responded. After approval of the minutes of the 
15th annual meeting the president made his address, and 
reports were received from the secretary, treasurer and 
executive board, and the following committees: Legislative, 
freight and transportation (including parcels post), trade 
interests, fraternal relations, importation and undervalu- 
ation, campaign of education, freight minimization, death 
benefit fund, and sick benefit fund. 


Sreconp Session, APRIL 20. 


Mr. John’ D. Kenyon, vice president of the Sheldon 
school, made an address on scientific salesmanship, which 
will be published hereafter. 

Following Mr. Kenyon’s remarks the president appointed 
the committee on nominations, consisting of Messrs. Hyde, 
Davis, McConnell, Marsh and Bradley. 

Dr. W. P. Wilson, director of the Philadelphia Museum, 
then spoke on the opportunities for export trade, which we 
shall publish later. 

The following nominations were then made and referred 
to the committee on nominations: 

For President—J. Clifton Buck. 

For First Vice President—Frank B. Marsh. 

For Second Vice President—George Hall. 

For Secretary—Edwin Ross, A. B. Calisher. 

For Treasurer—A. B. Calisher, Edwin Ross. 

For Members Executive Board—D. H. McConnell, Frank 
B. Marsh, Gilbert Colgate, John Blocki. 

The meeting then adjourned. 


Tuirp Session, APRIL 21. 


The first business was the report of the committee on 
nominations. Mr. Buck declined the nomination for the 
presidency and in his place Mr. Henry Dalley nominated 
Frank B. Marsh. Mr. John Blocki was nominated by Mr. 
Alfred Wright. In view of Mr. Buck’s declination he was 
nominated by Mr. McConnell as a candidate for member 
of the executive board. 

A communication, “Ylang Ylang and Geranium Oils,” 
from M. Jean Annie, of Roure, Bertrand Fils, Grasse, 
France, was read, followed by an address on alcohol in 
perfumery for export by Mr. Whidden Graham. 

At the afternoon session the real business work of the 
meeting was accomplished through the report of the com- 
mittee on resolutions. Touching on the president's ad- 
dress extended reference was made to the alleged criti- 
cism of the Old Guard. This journal has printed editorial 
expressions of opinion regarding the development of the 
association, and is still of those opinions. Concerning the 
defense put in for the Old Guard we have no reply to 
make at this time other than to direct attention to the 
executives elected at the recent meeting. _ 

Mr. Jos. A. Brohel presented the following report as 
chairman of the committee on the campaign of educa- 
tion: 

“My assumption of the chairmanship of this committee 
in December at your request, owing to the many duties 
imposed on Mr. Ricksecker as member of Executive Board 
and other committees, will in a measure atone for any 


shortcomings which may be manifest in this report be- 
cause of short service and lack of opportunity to get prop- 
erly into the ‘harness.’ 

“The troubles of the American perfumer are various and 
insistent. He faces today not only the competition from 
abroad on the finer products, but the rapidly growing com- 
petition of the department store, mail order and premium 
houses} syndicate drug stores who are cutting into his 
business as never before and problems which we have to 
solve now are by no means simple. Strange though it may 
seem, the heavy duty on manufactured perfumery has not 
decreased its importation, but the amount brought in in- 
creases from year to year. Many consumers are still of 
the opinion that no good perfumery of our manufacture 
can be compared with that coming from Paris and they 
look for the name of the city rather than for the quality 
of the product. 

“This is no longer the case with some of our leading 
American perfumers, who certainly can and do make as 
fine perfumes and toilet articles as come to us from any 
foreign land, but a long and careful campaign of educa- 
tion is necessary before we can bring American women 
to understand this. A few American perfumes have suc- 
ceeded in proving the surpassing quality of their goods 
and they are now reaping the harvest in large and profit- 
able sales—with the high protective tariff in our favor 
there is no reason whatever that we cannot make per- 
fumes as good as the French and still earn a handsome 
profit. It is not easy, and the battle is not to be won 
overnight, but the American perfumer, who places a dis- 
tinctive and fine extract upon the market will in time se- 
cure the patronage to which he is entitled. 

“The other problem of the department store and syn- 
dicate drug store perfumes is not so easy to settle. They 
can buy their raw materials just as advantageously as any 
other manufacturing perfumer. They can employ chem- 
ists of expertness, and as they have an assured outlet for 
a certain volume of their products without the expense 
of salesmen they can afford to place these goods upon 
the market at a low price. 

“Their salespeople are not slow at the system of substitu- 
tion, and the buyer asking for an advertised extract is 
often persuade to take ‘something just as good or better.’ 
What then is the American perfumer, a specialist in his 
line, to do?—the one thing above all else he must do in 
order to meet the competition of the Paris perfumers he 
must create perfumes matching the foreign extracts in 
quality, fineness and persistency; he must have patience 
and push these perfumes on their merits, until they are 
finally recognized for what they are and eagerly purchased. 
This is the only way that he can fight foreign competition 
effectively, by giving just as good value for far less money. 
The competition of the department store and drug syndicate 
has come to stay, and with this the perfumer has more 
to do. Not only has he to produce cheap perfumes at 
a price, but he must stimulate the demand for them. This 
is to be done by advertising and by the best of all adver- 
tising, the distinctiveness of the goods themselves. For in- 
stance, every one make a violet extract but the manufac- 
turers who gives his product a special mark, not merely 
on the bottle, but im the bottle is he that will establish a 
demand and hold it against all competitors. He should 
have ingenuity and originality, and if he will use these 
ingredients in his perfumes he will overcome at least the 
greatest of his difficulties. 

“Your committee, Mr. President, recite the forgoing only 
as a prelude. What shall be done to educate the consuming 
— to the substance of the foregoing facts? How reach 
them 
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“We believe that in the past decade the policy of ‘from 
the manufacturer to the consumer’ has been a most suc- 
cessful one, and grows more so day by day. A campaign 
of general newspaper and magazine advertising is a good 
one, but direct touch from the individual manufacturer to 
the consumer direct will be productive of greater benefit 
than any other form of campaign. This is evidenced by 
the increasing number of demonstrators in the employ of 
manufacturers doing duty as salespeople in the large 
stores, the sampling of goods through the mail at a low 
price is another, the direct appeal through the mail is 
another. The schemes are without number but all with 
one object the ‘personal touch’ with the consumer with- 
out the intervention of a middleman; the jobber in the 
situation is apparently eliminated, and unless you adver- 
tise your goods extensively, or create the demand for 
them, he takes no part in their ultimate distribution. 

“Your committee would recommend that the association 
establish an advertising bureau to be under the manage- 
ment of an expert advertising man, whose work necessarily 
need not be confined to this association, who could de- 
vise and plan systems of advertising that would be helpful 
and profitable to our members. 

“A plan of magazine advertising was suggested by one 
of our:»members a month or two ago which carried with 
it a liberal contribution conditional upon ikee members 
giving an amount in proportion to the comparative amount 
of business done by each; but your committee felt that 
the time intervening before our annual meeting was too 
short to give it the consideration and investigation it de- 
served.” 

In opening discussion on the recommendation of the 
committee to ree a $250 (amended to $500) Mr. 
Ricksecker said: “I think it is up to us as a business 
proposition to appropriate $500, for the perfumers of 
America to make known the fact that American perfumers 
are ready to rival any in the world, and also to create a 
larger consumption of perfumes and toilet goods, and to 
counteract the influence of the articles which we read i 
the daily papers and in the magazines, like the Ladies’ 
Heme Journal, which I referred to this morning, which 
had a long article against the use of perfumery, and also 
articles which have appeared in the Smart Set—if we have 
not said enough as an association to put down $500, I say 
we do not deserve to exist.’ 

Mr. Vechten Waring spoke very much to the point when 
he said, that “This suggestion of co-operation in the matter 
of building up an interest and conversion to American 
goods ought to be very near to all of your hearts. As to 
the suggestion of the appropriation of $250 or $500, all 
you can accomplish with that money would be an investi- 
gation of the subject, and I suggest you allow your com- 
mittee on campaign of education to spend that much money 
in investigation of the subject and present to the members 
a definite and well formed plan that will accomplish the 
purpose you are after. You have twenty thousand dealers 
to convert. You should convert the dealers as well as the 
rest of the public. If you put these men ona list, and 
make up your mind you are going to convert every 
mother’s son of them to American perfumes, you can only 
do it providing you put up sufficient money to reach the 
twenty thousand dealers twelve times a year, with the right 
kind of. stuff.” Mr. Waring’s remarks did not seem to 
make the impression they should have, for in subsequent 
discussion his plan was referred to as “a matter of detail.” 
Several competent publicity men that we have consulted, 
men of wide experience in conducting campaigns for 
launching new products, of repopularizing old ones, are of 
the general opinion that the proper way to conduct a cam- 
paign of education in behalf of American perfumes, is to 
advertise them properly in magazines, etc. 

“Many members of the association are now general ad- 
vertisers in magazines, newspapers, street cars, etc., and 
they would accomplish a great deal, under no additional 
expense, by including in every advertisement some such 
phrase as ‘Member of the Manufacturing Perfumers’ As- 
sociation of the United States.’” 

We believe it will be futile to try to induce newspaper 
editors to publish free write-ups on American perfumes, as 
every editor strives to publish matter that has news value. 
While it may be true, that articles dealing with the manu- 


facture of American perfumes can be of as much interest 
as those dealing with French perfumes, the fact remains 
that because of their foreign origin, French perfumes are 
of more interest to the casual reader. 

We believe that the association and its members will 
ultimately recognize the fact that the best way to conduet 
a campaign of education is to collect a suitable fund, and 
to spend it in straightforward advertising. 

MEMBERSHIP.—The committee on membership reported 
that “if the association desires a larger membership it cam 
only be obtained by changing the constitution as recom- 
mended by the membership committee on previous oc- 
casions. “This is a subject we have taken up with some in- 
terest, with a view of promoting the association in a way 
that would make it of more benefit to the trade. The com- 
mittee on resolutions offered no recommendations, con- 
tenting itself with the suggestion that “the question of the 
scope and the eligibility of candidates for active member- 
ship be definitely settled. This is one of the most impor- 
tant features of our report, and it is a subject that 5 
should be settled by this convention as to what our policy 
shall be.”” One of the Old Guard (and we use this term in 
the same endearing sense as Napoleon) said: “Would it 
do any harm for us to take in those who manufacture 
strictly toilet articles, and are not perfumers? This is a 
perfumery association but when we get into the 
toilet article business, admit as members those who manu- 
facture toilet articles only, we would then have a tremen- 
dous membership. It is a question whether we want to in- 
crease our membership from that standpoint.” Yet that 
gentleman is the same one who wrote in the letter that 
appears on page 2 of our March issue saying “you hit 
the nail on the head.” 

Mr. Edwin H. Burr, chairman of the membership com- 
mittee, said: 

“From my experience as a member of this committee, I 
will state that the committee has found some objection, or 
objections, which have been made, which might be termed 
local. Several years ago when I[ first commenced work on 
this membership committee, I found, for instance, in the 
West the opinion prevailed that this Manufacturing Per- 
fumers’ Association was an Eastern organization, that it 
was controlled and directed wholly by the Eastern manu- 
facturers. Knowing the feeling and ideas of the gentle- 
men who have built up this association from the beginning, 
I have assumed, and I have said, to many of the Western 
manufacturers, that their conclusions were quite erron- 
eous, and that if they would enter this association, with the 
same ideas and with the same purposes in mind as I know 
existed in the minds of the Eastern men—would join the 
association and take part in its work, have the same pur- 
poses, and with the same ideas—that I would guarantee 
that any of them wishing to be president or vice-president 
of this association, could have their wishes granted, that 
such an election could be very easily arranged. 

“The committee has tried to break down local feeling, 
and I think that that has been accomplished from the fact 
that we have now in the association Western men as of- 
ficers, and a nomination is before the convention now to 
have a W maion man as president. But the feeling does 
exist with the Western manufacturer. However, that 
being at such a distance from the actual seat of operation, 
they lose their interest. The committee has nothing more 
to say than that they have convinced the eligible mem- 
bers on these points from one end of the country to the 
other. We have seen every eligible manufacturer that we 
know of, and we feel that we have exhausted our efforts. 
to get them into the association, and feeling that we still 
should bring in a good many new members, we studied the 
matter and concluded that the only way to do that is to 
broaden the scope of the association, but we do not pre- 
sume to make any recommendation to that effect.’ 

In spite of this discussion no definite action was taken. 
There was one man in attendance at the convention, a non- 
member, bearing a proxy from an active member, whose 
purpose it was to introduce an amendment to the con- 
stitution in such a way as to permit its legal adoption by 
a majority vote. Owing to the advice of several influential 
members, and to the exercise of considerable pressure from 
other directions, the proxy holder was constrained to ab- 
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stain from participation in the proceedings, and so the 
matter was left in the air. 

Parcets Post: Discussion on the subject of parcels 
post hinged on the following resolution presented by Mr. 
J. Clifton Buck: 


Whereas, Wholesale delivery of merchan- 
dise by the Government through the post of 
fice would increase the present tendency to 
concentrate the business of distributing mer 
chandise at retail into a few hands, as is indi- 
cated in an individual business of over $500,- 
000 per annum of mail order houses; and 

Whereas, The establishment of a parcels 
post would give governmental assistance to 
aggregated capital; would infringe upon the 
rights of individuals; would concentrate busi- 
ness and thereby destroy competition and in- 
terrupt, by governmental action, the orderly 
and natural adjustment of business conditions. 


Be It Resolved, That the Manufacturing 
Perfumers’ Association of the United States 
does place itself upon record as opposed to the 
establishment of a parcels post by the Federal 
Government upon the grounds that such en 
croachment upon business interests is not the 
exercise of a proper governmental function; 
that it will directly interfere with the natural 
and orderly evolution of business conditions; 
and will tend to favor a class of business in- 
terests as against the inherent rights of all 
citizens to transact business under natural 
economic and commercial conditions. 


Mr. Dalley started the ball rolling by saying: “The 
right which is accorded to one man to do his business 
should be accorded to all other men in the same ratio, and 
I am informed, and I believe it to be true, that ag- 
gregated capital, so-called, now has privileges which other 
men do not enjoy. It is important that we should treat this 
case broadly, and that if a parcels post law should be 
enacted, it should be on the basis that all of the United 
States have the same rate of transportation in every case. 
There is no doubt that a parcels post law would be a 
great benefit to manufacturing perfumers, and it would 
give us an opportunity of transporting goods in a much 
more convenient way than we now enjoy. Today, if we 
desire to send samples of liquid perfume, we have got to 
send them by express. If a law is proposed whereby 
goods could be sent cheaply through the United States 
; mail, I, will be in favor of it. 

Mr. Blocki: “I think you all know what the feelings 
are out West. There is a universal feeling in opposition 
to the parcels post law. The merchants in the West are 
suffering today from an evil which I believe is stronger 
there than it is in the East—that is the so-called mail 
order houses. I am decidedly opposed to it, and I firmly 
believe that every cent you save in freight you will pay 
dollars for in loss of trade. We are suffering in the way 
that the so-called mail order houses are hurting the 
small merchants throughout the West. We are suffering 
from them now very greatly. When you place them in a 
position where they can send eleven pounds of merchandise 
through the mail, the small merchants will suffer more, 
and cannot compete with these mail order houses.” 

Mr. Ingram: “I am also from the West, and I am 
familiar with mercantile conditions west of Chicago 
amongst the people whom Mr. Blocki undoubtedly refers 
to, although he does not specifically mention them. He 
does not mean so much the retail dealer in Chicago as the 
country people. It is an old charge that the parcels 
post would be an injury to the country merchant. We 
hear that often, and Mr. Blocki in support of his conten- 
tion refers to Sears, Roebuck & Co., and Montgomery 
Ward & Company, and these large firms of that character, 
mail order houses. You do not hear of these mail order 
houses favoring the parcels post. It is one of the most 
singular situations, that the parcels post is alleged to be 
the cause of the distress amongst the country merchants 
when there is no parcel post, and the mail order houses, 
whom they consider are the authors of their distress in 


monumental proportions in this country are blamed for this 
condition, when actually no parcels post exists, while these 
trade inequalities are non-existent, at least in that respect, 
where they do have the parcels post. My contention is, 
that the situation presented in these country districts is 
only possible because of the absence of a parcels post in 
this country. 

“In proof of that contention, I wish to call your atten- 
tion to the circumstance that this situation Mr. Blocki re- 
ferred to was scarcely apparent before the amendment to 
our laws that removed what little parcels post this country 
once had, and that in countries where the people have 
equal opportunities, without discrimination, and are all 
treated alike in the matter of transporting their mer- 
chandise, this injury to the merchant who does business in 
the country has not been apparent, and is not complained 
about. It reminded me of the condition of some of the 
stores of the country in the Middle and Far West under 
the present conditions. That was before “the fortune 
hunter” struck gold. The shelves are covered with dust 
and bottles likewise, and there is a general spirit of decay 
on the part of certain merchants. Now, that is caused by 
the large distribution to country consumers of material. 
There is no question about that, and there is no question 
in the mind of a person who gives the matter fair investi- 
gation that that situation would be largely, if not entirely, 
eliminated if we have a parcels post. The greatest suf- 
fering there is in this country today, from this cause, is 
because this country is the only commercial country of an 
importance on earth that does not have a parcels post— 
that is the cause of this situation. Now, what is the situ- 
ation amongst those country merchants and what do they 
complain of? . The people who are benefited by the mail 
order business—those merchants engaged in it—confine 
their merchandise to a few lines, comparatively speaking— 
it is lumber and furniture, and heavy hardware and agri- 
cultural implements. There are none of these articles that 
could be transported by mail. It is a matter of fact that 
in some country districts almost the entire purchasing of 
the town is done through mail order houses. It is true 
that some small articles—some of the goods in our line— 
are bunched up with these articles of larger bulk, but the 
mail order business, the large aggregate of it, is done in 
heavy stuff. We have a concern in Michigan, Kalamazoo, 
which has marketed stoves by mail. The manufacturer 
does not sell any stoves to dealers, but he sells them to the 
users all over the United States—he delivers them in New 
York City, and does it successfully. He came up to 
Michigan from a little country town in Kentucky. He had 
no difficulty whatever in conducting a mail order busi- 
ness, and the business is enormous in its profits. We have 
in Detroit the best stove manufacturers in the United 
States, and they are powerless to prevent this situation. 
The hardware dealers who also handle stoves, are un- 
wisely opposed to the parcels post, because they have been 
led to believe that the parcels post is the cause of stoves 
being sold by mail. The stove manufacturers understand 
better than I do why these stoves can be sold so success- 
fully, even in New York City, and at a better price than 
they can bought from the dealers in New York City in 
stores. Certain arrangements are made between the re 
tailer and manufacturer and wholesaler. It is the same 
way with lumber. I had occasion last year to do con- 
siderable building in my State, and when it came to 
the contract for this building, a couple of contractors 
offered to make a less price for that work if they 
were to be permitted to buy the lumber of mail order 
houses. They showed me where they would save several 
hundred dollars. I sent for a wholesale lumber man with 
whom I have an intimate acquaintance and asked him to 
come to the office. He came down, and I laid this matter 
before him, and I learned then considerable about the mail 
order business, and why the people can so successfully 
market lumber by mail. My patriotism was sufficient to 
secure lumber supplied by wholesale dealers in Detroit. 
Not a great while ago I was in a country town, and noticed 
the house was elaborately plumbed, and with a hot water 
system throughout the house, not common in a country 
town. I was told that this work had been done by a mail 
order house. The mail order house was in Minneapolis, 
and the owner showed me the bid he had received from the 
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local representatives and other plumbers in other cities, 
and the difference was considerable. The way that is 
done is that the owner furnished a diagram of his house, 
with accurate measurements, and everthing is shipped to 
him threaded and prepared to be put up. A local work 
man can be put in. The mail order business Mr. Blocki 
refers to is not in connection with the parcels post, it has 
nothing to do with the parcels post. 

‘As regards the parcels post bill now pending, the Ben 
nett bill is simply to provide a reduction of the present 
merchandise rate to eight cents a pound. Up to 1874 the 
merchandise rate was eight cents a pound. At that time 
and since a gentleman of prominence in national affairs 
succeeded in securing an amendment to the postal law that 
abolished the eight-cent rate, we have paid the higher rate, 
which has redounded very greatly to the interests of the 
express companies with which he has affiliated. He has 
since been made a United States Senator. In addition to 
abolishing the eight-cent rate, the president of the United 
States Express Company, it is claimed, also secured an in- 
terpretation from the post office department of the word 
‘packet’-—the word packet is supposed to be synonymous 
with the work package, and includes a piece of merchan 
dise done up so that it can be given to a customer and 
carried by him. The United States laws require a monop 
oly of the post office department, and prevents private 
competition with the government function exercised 
through the post office department. As a consequence, 
the packages under the same conditions that were pre- 
scribed by the postal laws, were necessarily sent through 
the postal equipment, to the exclusion of private com 
panies, so this interpretation of ‘packet’ was changed so 
that the postal department construed it to mean several 
letters done up together and tied with a string. That 
enabled the express companies to arrogate to themselves 
the distribution of merchandise in small packages, four 
pounds and under, in weight 

“This law which related to the tronsportation of mer 
chandise of four pounds or under in weight, contains a 
provision that requires such packages to be carried by the 
express company at the same price, or not to exceed the 
postal rate. That is part of the regulations of the ex- 
press companies. Up to a very recent time that privilege 
was exercised by a good many of us. If any ordinary 
person, not connected with a business house, presented 
this package to be transported under these rules, they 
could not do so—it would cost them $2.40 in one instance, 
and seventy-five cents in another. This matter was called 
to the attention of the Interstate Commerce Commission, 
and now they established a ruling, which I refer to in my 
report, which enables all of us to take advantage of the 
merchandise rate if the regulations are complied with; in 
other words, we send our packages by express, prepaying 
the charge, and putting the proper destination on the out- 
side, and the express company is obliged to take it. The 
country merchant that is used here to excite opposition to 
the parcels post, I agree with Blocki, and his other de- 
fenders, is in need of help. We have been inoculated to a 
very large extent with this theory that injury is done by 
the parcels post. It is a very singular thing that he should 
think so, since we have no parcels post. The only solution 
of his difficulty that I can see, is to place him on an 
equality with Montgomery Ward & Co., Sears, Roebuck 
& Co., and that is what these concerns most fear, that is, 
to establish a parcels post, so that the country consumer 
can go to his country store where he prefers to trade 
He wants to see his merchandise before he pays for it. 
He goes to the country dealer and gets his goods. In the 
case of those merchants where the mail order business is 
of such a magnitude, he cannot do it, because of these 
gentlemen’s agreements and mercantile agreements, but if 
we had a parcels post in our line of business, particularly, 
perhaps more so than in any other line in the country, the 
consumer could go to a store, and if the dealer did not 
have the goods that he required, he could say that he 
wanted that bottle of perfume, and the druggist sells that 
man that package, because he can get it by mail and de- 
liver it the next day or the day following. If the goods 
you want can be produced to you for a few cents, the op- 
portunity of dealing directly with the country merchants 
would be tremendously extended. This Bennett bill is a 


start in the right direction. When the benefits of such a 
bill have percolated into the intellects of the country pur- 
chaser and the country merchants, and they see how their 
burdens have been relieved by this partial approach to the 
parcels post, they will clamor for a most unlimited and un- 
restricted parcels post. This opposition to the parcels 
post that inspires an adverse sentiment amongst the 
countrymen, has no influence except as it is backed up by 
direct evidence of suffering because of the parcels post. 

“We have no parcels post in this country, and hence this 
evidence is not forthcoming. 

“We as manufacturers prefer to deal with the dealer— 
there is no question about that, and he can pay his 
transportation, where the transportation is right, and as a 
consequence our business can be more thoroughly ex- 
ploited. The perfumery business in the aggregate would 
be largely increased. 

“Now, in this resolution that was read here a few mo- 
ment ago, something was said regarding a postal deficit 
of $17,000,000. That is a singular circumstance, also, be- 
cause the surplus in Great Britain is just about the same 
figure, and that is a country where they have a most 
liberal system of parcels post. The packages sent by par 
cels post could be delivered without much increase in ex- 
pense. The average wages paid to the fifty thousand 
carriers on the rural free delivery system is $685. He is 
equipped to carry a load of 400 pounds, and can carry such 
a load. The average load now carried is 25 pounds, 
going out, and his average coming in is one pound ten 
ounces. Is there a business represented in this room that 
could exist, if it did business on such principles. Fifty 
thousand wagons equipped -to carry a load of 400 pounds 
and restricted by this nonsensical regulation, so that the 
load, instead of being 400 pounds is one pound and ten 
ounces. That is the system which the post office depart- 
ment has absolutely adopted. The system is up to 
Congress now for reformation, and all of our officials are 
interested in the matter, from the President down. They 
intend to reform it, and there is going to be some relief 
in the way of more businesslike methods in the post office 
department. They are going to act upon it, and the sit- 
uation that has recently been presented to us indicates that 
we are going to have some progressive laws, and if we 
get something along the lines of the parcels post law, for 
example the enactment of this Bennett bill, it will re- 
dound greatly to the benefit of the people generally, and 
as we have frequently in the past endorsed the principle 
involved, how ridiculous we would be before the people 
and the country, if right on the eve of the accomplish- 
ment of our desire we should turn against ourselves. 
This association is one of the pioneer organizations in 
asking for the parcels post, and it is now about to be 
realized, and just as we are about to get what we have 
asked for, for which we should receive considerable 
credit by other organizations interested, we throw away 
all the credit by reversing our actions.” 

Mr. Davis: “It is a well known fact, at least it would 
seem so, that a number of these mail order houses have 
increased enormously in the last few years. We have had 
no parcels post. Why did they increase? It is an evolu- 
tion in business, a change in conditions. It seems to me, 
as an experiment, if for nothing else, it would be wise to 
find out whether, if we had a parcels post law, there would 
be any change. I do not think we should condemn it, 
without knowing exactly what the condirions are. 

“The retail merchant, we all know, as a rule is a very 
small man intellectually. His facilities for education and 
the ability to exploit his business are limited. The peo- 
ple who succeed are those who have the ability to suc- 
ceed, and the reason they do it is because they have the 
brains, possibly the money, to enable them to do so. 

“Tt goes without saying that it is always wise to look 
at these things from all sides, and I do not believe that the 
average man can give a clear-cut argument, that can be 
carried out, why the parcels post would be a detriment or 
an advantage. The retail merchant works on the jobbers, 
and the jobber, from selfishness, in order not to offend 
his retail friends, sends in a unanimous resolution against 
the parcels post. I have seen that done in the case of 
several organizations I have been connected with. I have 
asked a number of men who have offered those resolutions 
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post, and 
they were 


to give me ;: g:e argu:rent against the parcels 
they could not do it—they did not know what 
talking about. If we do not know what we are talking 
about, let us not vote, but if we do, let us talk intelligent!) 
and vote accordingly.” 

At the close of 
the committee on 
dorsed, 


recommendations of 
Bennett bill be en 


this discussion the 
resolutions that the 
was approved 

The following resolution relative to freight 
rates was also adopted: 

Resolved, That the Manufacturing Perfumers’ Associa 
tion expresses its thanks to the Trans-Continental Freight 
3ureau for placing some of the commodities manufactured 
by its members under the “Commodity Rate,” and that the 
Manufacturing Perfumers’ Association re spectfully re- 
quests the Trans-Continental Freight Bureau to place also 
perfumes and face powders (as well as talcum powders) 
and face creams (as well as tooth cream) under the “Com 
modity Rate.” 

Replying to the questions “Of what bene fit is the 
ciation?” and “What has it sccoang lished?” the committee 
said “the saving in the cost of oil ylang ylang alone, which 
is now on the free list, will more than pay the dues of 
every member of the association for years to come.” We 
regret that the advantages of the association were not set 
forth in better light. The only oil ylang ylang coming in 
free is that from the Philippines, and no duty is exacted 
because of a section in the tariff act of August 5, 1909, 
admitting free of duty all products of the Philippines 


commodity 


asso 


DEATH BENEFIT FUND. 

This discussion is of considerable interest, as we know 
of no association of manufacturers composed of less than 
one hundred members that has any death benefit plan of the 
kind proposed. The entire discussion seems to have been 
suggested by the fact that the widow of an associate mem- 
ber, who died about eighteen months ago, was left in poor 
circumstances, and at that time a fund of nearly $500 
was raised for her assistance. 

Mr. Dalley hit the nail when he said, “I suppose there 
are very few members in this association who would be in 
need of $100, and I doubt not that ‘when any one was 
known to be in impoverished condition at the time of death, 
a suitable response would be made, and I think this is a 
rather small thing for us to undertake to launch on the 
scale which it is proposed to do, but it seems to me that it 
would be better for us not to undertake anything of that 
kind, but rather in a case where we know it to be thor- 
oughly meritorious that we should make a suitable con 
tribution.” 

There is an association in France proposed of employes 
of perfume manufacturers, and we can readily understand 
that a moderate sum of money would be welcomed to fami- 
lies of moderate means where death occurs; but in an 
association composed of manufacturers, the sum would 
have to be considerable to be of any real assistance. 

On 4 of Mr. Marsh, the following resolution was 
adopted : move that it is the sense of this meeting that 
a death Me fit fund be inaugurated, and that the matter be 
referred to the executive board, and instructions to investi- 
gate, and if they agree to the rules and regulations for it, 
to carry it out.” 

When the consideration of the report of the committee 
on resolutions had been completed a paper on the “De- 
velopment of Modern Methods in Perfumery During the 
Last 25 Years.” by Richard F. Fischer, of Fritzsohe Broth- 
ers, New York, was read by title. We begin the publica- 
tion of Mr. Fischer’s paper in this issue. 

One of the most pieasing incidents of the entire con- 
vention was the election of Mr. John B. Ladd of the firm 
of Ladd & Coffin, to honorary membership. In proposing 
this honor, Mr. Marsh said: “In the early days of the 
M. P. A., when it most needed true friends and counsel 
ors, the firm of Ladd & Coffin were conspicuous for their 
unselfish and untiring devotion to its interests. Mr. John 
B. Ladd of that firm is now lying seriously ill. As a 
mark of our sympathy and affection for him, and as a 
slight appreciation of what his firm has done for our asso- 
ciation, I beg the privilege of proposing for honorary 
membership in our association the name of Mr. John B. 
Ladd.” 


Che committee on nominations then reported the declina- 
ticn of Mr. Buck, and the slate was as follows: 
or President—Frank B. Marsh, John Blocki. 
For First Vice President—John Blocki, Frank B. 
For Second Vice President—Chas. W. Jennings. 
For Secretary—Edwin 
For Treasurer—A. B. 
For Members of Executive 
Clifton Buck. 
Mr. Blocki declined the 


Marsh. 


Ross. 
Calisher. 
Board—D. H. McConnell, J. 
nomination for the presidency 
and Mr. Marsh’s name was withdrawn for the first vice 
presidency. Mr. George H. Merrell, of Chicago, nomi- 
nated George Hall for first vice president, and the nomi- 
nations were then closed. 
\ll were unanimously elected save Mr. 
defeated his opponent 15 to Io. 
This concluded the work of the 
rising vote of thanks to the Drug 
meeting adjourned 


John Blocki, 


who 


convention, and after a 
& Chemical Club, the 


SOCIAL FEATURES OF THE CONVENTION. 


Whatever may be said of the various work of the con- 
success of its lighter side 
its skill in the pro- 
smooth manner in which 
hard work 


affairs is in 


vention there is no doubt of the 


The entertainment committee showed 


gram that was arranged, and the 


the plans were carried out is an earnest of the 


done by its members—for success in social 


sured by the unremitting efforts and cordial co-operation 


of those who have had experience 


On Tuesday evening, April 19, the members and their 


friends, nearly all accompanied by their wives or sweet- 


hearts, gathered at the Gayety Theater to see “The For- 


tune Hunter.” The play hinges on the rehabilitation of a 


young man of the world, who is down and out. He goes 
West and secures employment in a drug store that is as 


badly 


tan manners to a 


an adaptation of cosmopoli- 
shrewd 
curtain 
second 


run down as he; but by 


beatific character—mixed with 


business sense, he builds up the business. The 


at the close of the 
act, and rises in the third disclosing an up-to-date estab- 
lishment, where American perfumes are prominently dis- 
played. At the close of the third act the star, Jack Barry- 
more, made a short “speech” saying: “Ladies and gentle- 
men, I thank you sincerely for this singular evidence of 
approval. It is a pleasure to play before the members of 
your association. You probably have noticed the ché ange 
in the appearance of my drug store. Well, I attribute it 
entirely to the handling of American perfumes.” 

Naturally, these apropos remarks earned a “hand” 
the audience was not slow or sparing in giving. 

Before the curtain rose ushers distributed special pro- 
grams designed by the versatile Burton T. Bush, and print- 
ed by the Vechten Waring Company. The inside back cover 
had a sealed pocket, bearing the instructions “This seal to 
be broken and its contents used at the beginning of the 
third act.” When that time arrived the orchestra played 
‘The Star Spangled Banner,” and the audience arose and 
joined in the anthem. The seals on the program was 
broken revealing silken American flags, and when these 
were waved, during the singing of the song, the audience 
broke into cheering. 

Following the performance a dainty but substantial sup- 
per was served in the large ball room of the Hotel Astor, 
during which the diners were entertained by Mrs. Annie 
Louise David, harpist; Miss Ada Campbell Hussey, con 
tralto, and Mr. Walter Walter David, humorist. 

On Thursday night over 200 members and friends assem- 
bled at the Hotel Plaza for the banquet. After the 
coffee the following toasts were responded to: “Trade 
Expansion,” Hon. Leslie M. Shaw, former  Secre- 
tary of the Treasury; “How New York City Grows,” Hon. 
E. M. Bassett, member Public Service Commission; “The 
Optimist,” Mr. Leigh Mitchell Hodges. Professor Charles 
F. Chandler, of Columbia University, made an interesting 
address on “The Chemist in Industrial Affairs.” He point- 
ed out that the ancient perfumers laid the foundation of 


falls on a dilapidated drug store 


which 





leclina- 


Marsh, 


nnell, J. 


sidene 
eo 

. nomi- 

e nomi- 


-ki, who 


after a 
lub, the 


ION. 

he con- 
ter side, 
he pro- 
n which 
rd work 
‘Ss iS in 
peration 


id their 
sweet- 
he For- 
on of a 
He goes 
at is as 
smopoli- 
shrewd 
curtain 
: second 
e estab- 
itly dis- 
Barry- 
gentle- 
lence of 
ibers of 
change 
ribute it 


1” which 


cial pro- 
id print- 
ck cover 
s seal to 

of the 
a played 
rose and 
am was 
en these 
audience 


tial sup- 
1 Astor, 

Annie 
y, con 


assem- 
fter the 
“Trade 
Secre- 
* Hon. 
. “The 
Charles 
teresting 
le point- 
lation of 


THE AMERICAN PERFUMER 


















































THE PERFUMERS AT PLAY. 


ss Hathaway; ( A. D. Henderson, 
i - 


t (left to right)—Miss Euler. Mrs. Euler. Miss Charlotte Euler, Mrs. Hathawa a 
j ‘ aa , Tr. Bush, mis 


rawner, W. E. Swindell, Geo. Merrell, Tr. Bush, C. E. Jennings, Geo. orenz, W. y 
45—Clubkhouse; No. 5 F Swindell making a good drive; No. 6 D.-H. McConnell, J 

7—W. T. Hathaway; . sur _ : No. 9o—George F 
official reporter and photographer taking his own medicine; No. 11—Paul Harrisor and 


E. Dav George Lueders; 


s. “e 
Merrell about to make one of his characteristic drives; No. 10o—The 


George Lueders. 
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the science of chemistry. He described a visit made to 
Grasse a few years ago, and made some statements re- 
garding the use of synthetics and natural products that 
came as a surprise to many present. 

Mr. Hodges made a hit when he described 
and a pessimist. Said he: “An optimist is a man who 
doesn’t give a damn what happens; so long as it doesn’t 
happen to him, and a pessimist is a man who has to live 
with an optimist. 

Through the courtesy of Mr. Burton T. Bush the mem- 
bers of the association were invited to play golf at The 
Montclair Golf Club, “Top of Montclair Mountain,” Mont- 
clair, N. J. About eighteen gentlemen felt in trim Friday 
morning to catch the 10.45 train from Hoboken, and 
some of the remainder were trimmed before the day was 
over, as the score will show. 

Automobiles met all the morning trains and whisked the 
arrivals off to the clubhouse. Every courtesy was ex- 
tended to the visitors; even to fitting them out in proper 
golf regalia, with the results shown in the photographs 
taken by the official reporter and photographer, who fell 
a victim to his own camera. Some of the players, whose 
experience in golf-playing has been rather theoretical than 
practical, had full opportunity to test their theories, and 
judging by results some of them must have taken courses 
in correspondence schools. For instance, Mr. ——, but 
why go into details. The photographs speak for them- 
selves, and doubtless our skilled readers can distinguish 
the experts—both in action and in repose. 

In addition to those shown in the photographs, Messrs. 
F. S. Hyatt, Lewis E. K. White, H. O. Brawner, A. F. 
Knowles, and A. F. Kammer played. 

The score was as follows: 


an optimist 


Strokes. 


Handicap. 


Net. 


Player. 
George Lueders 
Paul Harrison 605 82 
A. F. Kammer . 87 87 
H. O. Brawner 89 
7s, a5. DOVIS...... 93 
.. E. K. White 93 
eee Pehla hse si ack eee 93 
D. Ree RRR nei 120 95 
A. D: SNES Spine os cde sssivces ERG 99 
A 
C 
G 


85 


to 


. F. Knowles 135 110 
EE i 5 ob vc0 voe'es occa 114 
>. F. Merrell 145 115 
W. T. Hathaway 168 130 
W. H. Hyde 156 131 
W. E. Swindell 165 30 135 


Prizes were awarded to the three of highest standing and 
a special booby prize to Mr. Swindell. 

Considerable excitement centered about Messrs. Jen- 
nings and Merrell, who played a special match, and their 
scores indicate how closely matched these two players 
are.’ A return match has been arranged which will 
be played off in either Grand Rapids or Chicago, on Mr. 
Merrell’s return from Europe. 

The official reporter was prepared to make note of in- 
teresting and forceful expressions that might be expected 
to flow spontaneously from even the most chaste player 
under such circumstances as pictured in, for instance, pho- 
tograph No. 3, when the pesky ball obstinately refuses to 
budge, no matter how lusty a swing is made—provided 
it doesn’t land, but whether the presence of the ladies 
had a sobering influence or the reporter did the players 
a grave injustice by his assumptions we do not know. 
Howbeit, the weather was most pleasant, and the ex- 
ercise, though to some unwonted, put all into extremely 
good humor; and the day was voted by all a huge suc- 
cess. 

On the walls of the club hangs, a framed card bearing 
the following paragraph, which reveals the source of the 
charm that the game of golf has for so many. 


GOLF. 


It is a science—the study of a lifetime in 
which you may exhaust yourself but never 
your subject. It is a contest—a duel—or 
a melee, calling for courage, skill, strategy 
and self-control. It is a test of temper, a 
trial of honor, a revealer of character. It 


SHH HS 


Courun ui tw 


ww 
oo 
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affords a chance to play the Man, and act 
the Gentleman. It means going into God’s 
out-of-doors, getting close to nature, fresh 
air, exercise, a sweeping away of mental 
cobwebs, genuine recreation of the tired 
tissues. It is a cure for care, an antidote 
to worry. It includes companionship with 
friends, social intercourse, opportunities for 
courtesy, kindliness and generosity to an 
opponent. It promotes not only physical 
health, but moral force. 
D. R. FORGAN. 


MEMBERS IN ATTENDANCE. 


ACTIVE MEMBERS. 


3abcock, A. P., New York. 
Rep. by Lewis E. K. White. 
Blocki & Son, John, Chicago. 
Rep. by John Blocki. 
Bradley & Son, D. R., New York. 
Rep. by D. W. Bradley. 
Calisher & Co., New York. 
Rep. by A. B. Calisher. 
Colgate & Co., New York. 
Rep. by W. T. Hathaway, 
Goetting & Co., New York. 
Rep. by D. H. McConnell, A. D. 
Hanson-Jenks Co., New York. 
Rep. by Arthur E. Jenks, Stanton I. 
Hilbert & Co., A. J., Milwaukee, Wis. 
Rep. by A. J. Hilbert. 
Hudnut, Richard, New York. 
Rep. by Edwin Ross. 
Ingram & Co., F. F., Detroit, 
Rep. by F. F. Ingram. 
Jennings Mfg. Co., Grand Rapids, Mich. 
Rep. by C. W. Jennings. 
Ladd & Coffin, New York. 
Rep. by W. C. Price, T. J. Coffin. 
Dalley & Co., New York. 
Rep. by Henry Dalley, E. M. Dalley, 
Frank Carpenter. 
Lorenz Co., The George, New York. 
Rep. by George Lorenz. 
Macy & Co., R. H., New York. 
Rep. by J. H. Brohel. 
Michigan Drug Co., The, Detroit, Mich. 
Rep. by James E. Davis. 
Ricksecker Co., The Theo., New York. 
Rep. by Theo. Ricksecker, Frank B. 
Rieger & Co., Paul, San Francisco. 
Rep. by Paul Rieger. 
Royce Co., The Abner, Cleveland, O. 
Rep. by W. H. Hyde, S. S. West. 
Selick, C. H., New York. 
Rep. by George Selick. 
Kline & French Co., Philadelphia. 
Rep. by J. Clifton Buck. 
Spiehler, Adolph, Rochester, N. Y. 
Rep. by A. M. Spiehler, Oscar B. Spiehler. 
Stearns & Co., Frederick, Detroit, Mich. 
Rep. by Willard Ohliger. 
United Perfume Co., Boston. 
Rep. by George Hall, 
Davis. 
Warner & Co., 
Rep. by 
Wright. 
Wrisley Co., Allen B. 
Rep. by George F. Merrell, Joseph A. Barry. 


Gilbert Colgate. 
Henderson. 


Hanson. 


Mich. 


Lazell, 


A. F. Knowles, 


Marsh. 


Smith, 


Joseph Tankard, Frank E. 


Philadelphia. 
Pfeiffer, G. A. 


Wm. R., 


Henry Pfeiffer, Alfred 


ASSOCIATE MEMBERS, 


American Stopper Co., Brooklyn, N. Y. 
ep. by C. E. E. Whiteley. 
Bomeisler, Carl, New York. 
Rep. by Carl Bomeisler. 
Brass Goods Mfg. Co., Brooklyn, N. Y. 
Rep. by F. S. Hyatt. 
Buedingen Box & Label Co., Rochester, N. Y. 
Rep. by W. H. Green, W. S. Addison. 
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Bush & Co., W. J., New York. 
Rep. by C. Blair Leighton, R. S. Swinton. 
Carr-Lowrey Glass Co., Baltimore, Md. 
Rep. by A. F. Kammer. 
Chiris, Antoine, Grasse, France. 
Rep. by C. G. Euler, B. T. Bush. 
Chuit, Naef & Co., Geneva, Switz. 
Rep. by W. G. Ungerer. 
Court, Bruno, Grasse, France. 
Rep. by T. H. Grossmith. 
Dodge & Olcott Co., New York. 
Rep. by C. Beilstein, W. G. Moore. 
Dupont, Justin, Argenteuil, France. 
Rep. by Edwin H. Burr. 
Fox & Sons, H. C. 
Rep. by Geo. N. Hanna. 
Fritzsche Brothers, New York. 
Rep. by F. E. Watermeyer, R. F. Fischer, A. W. 
McKey. 
Grossmith, T. H., New York. 
Rep. by T. H. Grossinith, W. E. Ferguson. 
Heine & Co., New York. 
Rep. by Paul Schulze-Berge, Jr., F. F. Toennies. 
Innis, Speiden & Co.; New York. 
Rep. by Marion Speiden. 
Jeancard Fils & Co., Cannes, France. 
Rep. by W. G. Ungerer. 
Lorscheider Co., E. N. 
Rep. by Frederick Schang. 
Lueders & Co., George. 
Rep. by E. V. Killeen, George Lueders, H. W. 
Heister. 
Maschmeyer, Jr., Amsterdam, Holland. 
Rep. by A. Maschmeyer, Jr. 
Metal Package Co., Brooklyn, N. Y. 
Rep. by H. O. Hyatt. 
Miihlethaler Co., Th., Nyon, Switz. 
Rep. by Donald Wilson. 
National Aniline & Chem. Co., New York. 
Rep. by C. H. Alker, C. J. Fitzsimmons, F. D. 
Hoyt, Jr. 
Rockhill & Vietor, New York. 
Rep. by Carl Vietor. 
Roure-Betrand Fils, Grasse, France. 
Rep. by Edwin H. Burr. 
Shipkoff & Co., Kazanlik, Bulgaria. 
Rep. by C. G. Euler. 
Stemmler & Co., T. W., New York. 
Rep. by T. W. Stemmler, Jr. 
Swindell Bros., Baltimore, Md. 
Rep. by W. E. Swindell, H. O. Brawner. 
Snyfleur Scientific Laboratories, Monticello, N. Y. 
Rep. by Alois von Isakovics. 
Ungerer & Co., New York. 
Rep. by W. G. Ungerer, F. H. Ungerer, P. R. Dreyer. 
Van Dyk & Co., New York. 
Rep. by L. A. Van Dyk, S. Iserman. 
Vechten Waring Co., New York. 
Rep. by Vechten Waring. 
Waterbury Paper Box Co., Waterbury, Conn. 
Rep. by H. H. Hemminway, Fred’k L. Butz. 
Webb & Sons, Jas. A., New York. 
Rep. by Paul Harrison. 
Whittaker, W. H., New York. 
Rep. by S. H. Clark. 
Young Co., Richard. 
Rep. by James Montgomery. 





LABORATORY NOTES. 

Dr. Baer in his recent very sensible letter of advice to the 
members of the Flavoring Extract Manufacturers’ Associa- 
tion, speaks of the desirability of having a sample of each 
batch of an extract tested, and states that in the case of 
terpeneless lemon extract, the so-called Chace method should 
be used for determining the citral. Now, this so-called 
Chace method sometimes gave approximately correct re- 
sults, but more often did not, and no sooner had it been 


adopted as a provisional official method than a newer and 


better method was demonstrated by Mr. R. S. Hiltner, of 


the Denver Food and Drug Inspection Laboratory. This 
method is the one now in practical usage in food inspec- 
tion work and although (like the other methods) the re- 
action itself may be considered as a test for all aldehydes, 
vet the reaction with the aldehyde citral (geraniol) is so 
very sensitive as compared with the aldehyde of commer- 
cial alcohol (acetic aldehyde) that the error caused by the 
natural presence of the latter in an extract is negligible. 
Experiments in our laboratory has shown that a number 
of aldehydes, 7. e., acetic aldehyde, formic aldehyde, benzal- 
dehyde, paraldehyde and cinnamic aldehyde, and probably 
all others, give a yellow coloration with the metaphenylene- 
diamine hydrochloride reagent when an excess of the aldé- 
hyde is present. It has been our intention to try these re- 
actions out quantitatively, but as yet only the one which is 
of most importance, ?. e., that caused by the acetic aldehyde 
(which is about the only one other than the lemon oil alde- 
hydes, to be found in a lemon extract), has been thus tried. 
A 0.2% acetic aldehyde preparation gave practically no col- 
oration, while a 0.2% citral solution gave a vivid yellow 
coloration. The method is independent of the room tem- 
perature and time of action, which points together with 
sensitiveness to other aldehydes, etc., were the principal 
drawback to the “Chace Method.” 

At this late day in the history of the manufacture of 
legally pure lemon extracts one hardly expects to find in- 
telligent manufacturers trying to dissolve five parts of whole 
lemon oil in 100 parts of alcohol of a strength ranging from 
20% to 70% (by volume) (40 to 140 degrees proof), yet 
such is frequently the case, judging from the records of 
State food inspection laboratories, and our own laboratory 
for testing for legal requirements (for the trade) by the of- 
ficial testing methods. In a somewhat recent Kansas food in- 
spection bulletin seven out of thirteen lemon extracts ex- 
amined had been made or mismade, according to this false 
belief in the power of weak alcohol to dissolve oil of lemon. 
The writer is in the habit of calling such products “Mag- 
nesia Extracts” as it is by the use of this treacherous filter- 
ing adjunct (magnesia carbonate) that such extracts con- 
taining little or no oil of lemon are sent out by dealers who 
conscientiously believe them to contain the 5% (by volume) 
of lemon oil they should contain to be legally pure. The 
turbidity caused by the effort to dissolve lemon oil in weak 
alcohol (practically any strength under 80%, 160° proof), 
is due to the undissolved oil in a finely divided condition, 
and when the product is filtered through “magnesia” to 
classify it, most if not all of the lemon oil is filtered out 
and is not recognizable in the magma in the filter. If a 
true solution has occurred no filtering is necessary or at 
the most merely a filtering through paper without the aid 
of any chemical. Straight cologne spirits is the safest men- 
struum, although a little dilution (not over 10%) with 
water is safe for extracts for a warm part of the country. 
The writer recently examined an extract containing 73% 
alcohol by volume, and found below standard in cold Ver- 
mont, which served as a fair thermometer and in a warmer 
temperature (when the part of oil which had separated 
out had redissolved) was found to be well up to standard. 

R. O. Brooks, B. Sc., 
Consulting Food Inspection Expert, 
191 Franklin St, New York. 
(Formerly. State Chemist, New Jersey.) 
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GUM BENZOIN 


By ERNEST J. PARRY, B.Sc., F.1.C., F.C.S. 


| * 








In a certain type of perfume, the odorous constituents of 
gum benzoin are absolutely essential, and aromatic acids 
and esters, which are either identical with, or closely 
allied to, the natural substances present in this gum, are 
now largely prepared synthetically for perfumers’ use. 
During the past few years I have had occasion to examine 
a large number of samples of this aromatic substance, and 
as one would expect, have found considerable variations in 
the character of the same, especially between those sam- 
ples which come from different localities. Apart from the 
quality of the benzoin when pure, one has to guard against 
adulteration with very coarse matter, such as a great excess 
of woody fiber, stones, canvas and so on. But as these can 
be guarded against by a physical examination, it is not 
necessary to discuss them here. 

The greater part of the benzoin of commerce comes from 
the styrax benzoin, a tree indigenous to the East Indies. 
There are several varieties known, of which the more 
important are: Siam and Sumatra benzoin (from the S. 
benzoin) ; Senang benzoin (probably from the S. 
ticulata) ; 


from S. benzoin) ; Padang benzoin (source uncertain). 


subden 
Palenharg benzoin (source uncertain, but not 
Stam Benzoin is the finest variety and occurs in tiers 
or masses, consisting of loosely agglutinated tiers, yellow, 
reddish or brown externally, and translucent milk white or 
almond-like internally. 
about 45 degs. C. 
Sumatra Benzoim has a weaker and less agreeable odor 
than that It is generally composed of brown 
resiniform matter with numerous white chips or pieces, 


This variety of benzoin melts at 


of Siam. 


intermixed, which give it a graniloid appearance; the white 
portions melt at 85 degs. and the dark at 95 degs. C. 

Senang Benzoin closely resembles the Sumatra variety, 
but occasionally differs from it in color, and more so in 
odor, which often resembles that of storax. 

Gum benzoin always contains more or less bark and sim- 
ilar matters, and in inferior specimens these are present in 
very large proportion. With the exception of these im- 
purities benzoin should almost entirely dissolve in five 
times its weight of alcohol. The resultant tincture from 
Siam benzoin has a distinct red color, while that yielded 
On the 
addition of water the liquid becomes milky and the odor 


by other varieties is brown or yellowish brown. 


peculiar to the particular variety is readily perceived. That 
of Siam benzoin is pleasantly balsamic and similar to 
vanilla. Senang benzoin often smells like storax, while the 
odor of Sumatra benzoin is fainter, less pleasant and dis- 
tinct from either of the former. 

Gum benzoin often contains from 12 to 14 per cent. of 
benzoic acid and occasionally 18 to 20 per cent. is reached. 
A method for the approximate assay of gum benzoin is to 
digest 10 parts of the powdered gum with 6 parts of 
After six hours the 
The 
filtrate is concentrated, tendered strongly acid with hydro- 


slaked lime and 100 parts of water. 


liquid is boiled, filtered and the residue washed. 
chloric acid, and thoroughly cooked. The precipitated ben- 
zoic acid is filtered off, washed with a little cold water, and 
dried between folds of blotting paper. The small quantity 
of acid retained in the mother liquor may be extracted by 
agitation with chloroform and the residue left by the spon- 


taneous evaporation of the chloroform may be added to the 


main quantity of benzoic acid. <A preferable plan is to 
agitate the acidulated liquid at once with chloroform, with- 
out filtering off the precipitated benzoic acid and to sub- 
sequently recover this from its chloroformic solution by 
the spontaneous evaporation of the solvent assisted by a 
current of dry air from the bellows. If. ether be substi- 
tuted for the chloroform, the product will contain a small 
quantity of water and the determination will be too high. 
chloroform or 


In any case the benzoic acid extracted by 


ether from Siam benzoin will be liable to contain vanilla. 
Siam Benzoin is mostly composed of a mixture of ben- 
siaresinol annol benzoate, the 


zoresinol, benzoate and 


latter being the more abundant. Among other ingredients 
are cinnamyl benzoate or benyl benzoate (0.3 per cent.), 
vanillin (0.15 per cent.), free benzoic acid, which may be 
as high as 15 per cent., and a small amount of impurities. 
As a rule cinnamic acid or cinnamic esters do not occur in 
benzoin as in Sumatra and which fact 


Siam Senang ; 


further serves to distinguish it from these varieties; but 
some observers report samples of Siam benzoin in which 
cinnamic acid or its esters exist. 

Sumatra Benzoin.—This consists principally of a mix- 
ture of 


cinnamate. 


inotannol 
ingredients are free benzoic 


benzoresinol, cinnamate and benzores 
The remaining 
acid tyrol, traces of benzaldehyde, benzene, vanillin (1 per 
cent.), phenylpropil cinnamate (about 1 per cent.), cinnyl 
cinnamate, and (styltacin) (2-3 per cent.). 

Palambang Benzoin appears to be in the main similar to 
Siam benzoin in composition. 

Padang Benzoin—The composition of this is not well 
made out, but it seems to contain no cinnamic acid or 
esters thereof. 

Dieterich 
(anal. d. Harze, etc.) has devised a process applicable to 


Senang Bensoin contains cinnamic esters. K. 


benzoins in the commercial condition. This includes the 
determination of ash and of values termed by him, respec- 
tively, “indirect acid number,” “cold saponification num- 
ber,” and “ester number.” The last datum is derived from 
the first two. The procedures are as follows: The weighed 
taken 


amount of the material that has been finely powdered and 


portions should be from a comparatively large 
well mixed. 

Acid Number. 
with 10 c.c. of half normal alcoholic alkali and 50 c.c. of 
96 per The 


exactly 5 minutes and then diluted with half normal sul- 


Indirect One grain is mixed in a flask 


cent. alcohol. mixture is allowed to stand 
phuric acid and phenolphthalein until the solution is yel- 
low and a fresh portion of the indicator does not turn red 
on being dropped into the liquid, and the sodium sulphate 
separates readily. The supernatant liquid must be yellow. 
The cc. of alkali neutralized by the sample multiplied by 
the 28.08 gives the acid number. 

Cold Saponification Number. 


is placed in a glass-stoppered flask 


One grain of the sample 
of half 
of petroleum spirits 


with 20 c.c. 


normal alcoholic 
(sp.. gr. 
stand for 24 temperature, dilution 
with alcohol the liquid is ditrated with half normal sul- 
phuric acid and phenolphthalein. 


alkali and 50 c.c. 
The flask tightly 
hours at 


0.400). closed is allowed to 


room after 


The cc. of alkali neu- 
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tralized multiplied by 28.08 give the cold saponification 
number. 
The Ester Number is the difference between the above 
data. 
Dieterich found that the data obtained by these processes 
were more or less influenced by several of the usual adul- 
terations of benzoin. Dammar and storax depress the acid 
number; turpentine depresses the cold saponification and 
ester numbers; colophony depresses the acid number, but 
the effect is noticeable only when comparatively large 
amounts are present. 
The United States Pharmacopceia (1900-1905, 8th De- 
cennial Rev.) makes no specific distinction of the varieties 
of benzoin, but mentions Siam and Sumatra benzoin. The 
official article is required to dissolve almost wholly in 
5 times its weight of warm alcohol (95 per cent. by vol- 
ume), the solution being acid to bitmus. It must be en- 
tirely soluble in solution of potassium hydroxide or 
sodium hydroxide and must not contain more than 2 per 
cent. of ash. 
Personally, the writer prefers to examine this type of 
product of the usual hot saponification method. 
The following are the results of a number of analyses of 
typical samples of authentic origin: 
Sp. gr Insoluble Acid Ester 
Ash. inalcohol. value. value. 

(1) Siam Benzoin ....1.1486 ; 126 

es ee .1556 ’ 138 

(3) 7 Marirc reer ' 140 

(4) . aerT Tyrer \g 131 

(5) ve . .1580 ' 140 

(6) ve marr r TT) 2 139 

(7) ’ MrT rrr tt } 152 

(8) “ MTT OO ' 131 

(9) : es -I1601 , 140 

(10) “ Re TT Te 138° 

(11) Sumatra Benzoin tf. ya 100 

(12) ne ‘< 1551 . 95 

(13) 7 a .1600 121 

(14) “i "3 1551 ‘ 130 

(15) ‘a " .1590 .! 120 

(16) . a .1497 . II! 

(17) és = .1522 5 122 

(18) - as -I51I S 131 

(19) e */ .1528 r 56 

20) ~ 2 .1497 ; 48 

(21) Palenbay Benzoin 1.1401 II.: 58 

(22) “4 a .1397 16.8 60 
1.1458 12.0 62 

(24) 5H i 1.1421 9.8 69 

(25) ™ 1.4100 8.9 2 54 


The question of solubility in petroleum ether is not a 
matter of much importance; although many published 
figures on the question are available. As a rule, if the 
resin be well produced and extracted with petroleum ether 
and the petroleum ether extract dried at 120 degs. C., a gen- 
uine Sumatra benzoin will yield from 3 to 5 per cent., other 
varieties yielding fairly similar figures. A much higher 
yield of petroleum ether extract would indicate common 
resin, and if this be suspected, the perroleum ether ex- 
tract, before the solvent is driven off, should be taken with 
a .I per cent. aqueous solution of cupric acetate, which, to 
the processes of rain will become of an intense green 
color. The starch-Morawski reaction with diluted sul- 
phuric acid may be used in confirmation. 


Pryor and Bamluyer have examined the methoxyl value 
of this resin. The writer has made a number of determi- 
nations of this value also, and has obtained the following 
results : 

Gregor and 

Parry. Bamberger. 
(2) Si TOR 74 ieee kcrwaeues —-= 
3 aia * a viettediotienee 43-4 
és). “ “ lace dane aia 30.0 
(4) : : obs awe wie eelreoeen™ 43.0 
«s) : ee ro 28.5 
(6) “ re 
(7) Sumatra Benzoin 
(8) « « 
(9) 
(10) 


(11) Palenbay Benzoin .......... 39 


(12) Penay Benzo: «...:...<60c0n0 41 
(13) Paday Benzoin: ...secccicucs 


(14) Pere rrr er ere 

When the purity of this substance has been determined, 
the actual quality will depend entirely’ on the odorous 
value, which should be comparatively tested, remembering 
that the odor should be compared with standard samples 
not all at once, but after the tincture has been allowed to 
evaporate on blotting paper, at intervals of 2, 6, and 24 
hours. 





In transmitting the following report Consul Horace Lee 
Washington says that Liverpool is one of the principal cen- 
ters in the United Kingdom for oil crushing. 

Cocoanuts are imported into this country chiefly in the 
form of copra, but a small proportion from Africa and the 
Canary Islands arrives here both in the shell and in the 
husk for the fruit market. The husk is now a commercial 
commodity, the fiber being used for making mats, etc. 

Cocoanuts in the shell are used entirely for edible pur- 
poses, whereas copra is used for the extraction of the oil. 
The copra imported into the United Kingdom comes mostly 
from the South Sea, whence practically no cocoanuts in the 
shell are shipped. The freight charges, roughly speaking, 
on copra, and cocoanuts are about $9.75 per ton. Copra is 
purchased by crushers, who extract the oil therefrom for 
the manufacture of soap, and when refined for the manu- 
facture of margarine. 

The only by-product from copra is the cake left by the 
crushing, which is used for cattle feeding, and is worth 
from $34 to $39 per ton. 

The prices of copra and cocoanut oil at the end of 
March are unusually high, sun-dried South Sea copra being 
worth about $123 per ton, in bags, net, delivered in the 
United Kingdom. Cocoanut oil is correspondingly high, 
crushers selling it in casks at $195 per ton. At this price 
soap makers cannot very well use it in their business. 
The present high price is due to the scarcity of sweet 
animal fats, which has created an extraordinary demand 
for vegetable fats that can be used in the margarine trade. 
Cocoanuts in the husk realize about $73 to $97 per ton. 

The cheapest copra is produced in the South Sea Islands. 
This is because the quality is not so suitable for edible oil 
as that from Malabar, Ceylon, Java, and the Dutch East 
Indies. The best quality of copra comes from Malabar, 
which is worth about $136 per ton; Ceylon copra is the 
next best, and is worth about $131 per ten. 
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ROSE 


By G. L. MAZUYER 
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The tendency, which at present induces manufacturing 
which 
constitute the “bouquets” in fashion, in favor of the per- 


perfumers to abandon the combination of odors 
fume of flowers, is peculiarly happy, in that it elevates the 
agreeable trade of the perfumer to the state of an art. 
In reality, there is nothing that approaches nearer to an art 
than the attempt to imitate nature, and the ultimate object 
for which all perfumers strive is really nothing else. For 
a long while, the exact reproduction of the odor of flowers 
was considered unattainable. Nowadays, new processes of 
extraction have transformed the industry of primary sub- 
materials and the work of chemists has 
facilitated the analysis of a large number of perfumes, 


stances or Taw 


the synthesis of which has given rise to certain superb 
products. With such elements, the talent of the perfumer 
had to show itself not only in the fineness and permanence 
of his preparations, but still more, in a faithful reproduc- 
tion of nature. 


In a preceding article, we had occasion to see that to 
attach oneself to this work is a very delicate matter; but if 
the task is difficult, it is all the more according to the result 
that the real artists must be judged. 

By this means, there has been created an active spirit of 
emulation on the part of all the manufacturers, who 
every day strive to snatch from the flower its secrets, to 
coax forth its most secret emanations, in order to free, in 
a harmonious perfume, all that is fresh and truthful. By 
virtue of these constant efforts, they been able to 
gradually attain an ideal reproduction. This progress has 
caused the return to fashion of certain perfumes that have 
long been disregarded. It is at least curious to notice that 
among these is the rose. It must be acknowledged that it 
is now receiving to a great extent the recognition to which 
it is entitled. With an agreeable harmony, perfumers of 
note have applied themselves to the reproduction of 
all its variations and odoriferous shades. In support of 
this we need only mention a few of these perfumes of 
recent origin. There is “La Rose France,” of Houbigant; 
“la Rose Jacqueminot,” of Coty; “la Rose Pompon,” of 
Bourjois; “les Roses de l’Hay” of Plassard; and of Len- 
theric, “la Rose des Roses,” Guerlain; “Dix Petals de 
Roses” (Ten Petals of Roses), and the “Des Roses” of 
Gigaud. 


We will now study the composition of this extract, so 
much in fashion, and we will consider its manufacture 
successively from the point of view of its basis, from the 
standpoint of its durability and from the point of view of 
its fidelity. 

I. Vehicles. The base of the extract of rose is known 
to every perfumer. The extract of the “enfleurage” con- 
stituted the first element. It was for a long time almost 
the sole component of White Rose. To it was added 
jasmine, cassie, also tuberose, according to the variation 
it was desired to obtain. The use of solutions of con- 
crete essence, advantageously supplemented that of ex- 
tracts of “enfleurage,” in that it facilitated the establish- 
ment, according to our taste, of the necessary concentra- 
tion. Added to one of these vehicles, the infusion of 


have 


vanilla helped to blend the whole, a small dose always, 
so as not to force the extract to the point of sweetness. 

Il. Adjuncts. In addition to infusion of Tonkin musk, 
of which even an accentuated odor is not displeasing, we 
can use infusion of labdanum, in default of ambergris, 
to relieve the natural insipidity of the perfume and coun- 
teract all acidity. It is permissible to resort to the use of 
still other infusions, but their employment is not abso- 
lutely necessary, because extract of rose, made as directed, 
does not lack body. Add what will not cause us to fear 
lack of durability, the products which we advise later 
themselves, much 
marked intensity. 

III. Intermediaries. It may appear paradoxical to re- 
mark that the use of otto of oil) does not 
appear to be necessarily indicated. Nevertheless, we know 
that the lacks sufficient resemblance, 
We may find in it an excellent support for the bases of 
rose perfume. 


possess, in fixity, independent of a 


rose (rose 


characteristic odor 
Under this head we use a large part of 
the rose of Bulgaria, or better that of Grasse, which pos- 
sesses an entirety agreeable in itself and at the same time 
has greater freshness. Essences of rosewood and of san- 
dal modify it remarkably, but they should not enter into 
consideration, except as intermediaries of decidedly second 
class. We require of them a peculiar odor, light in white 
rose for instance, to temper the harshness of the geraniums. 
The latter, which have been liberally utilized and have first 
place in the manufacture of extract of rose, are somewhat 
abandoned nowadays. Nevertheless, owing to their yield, 
they still continue to be advantageous. 

It is advisable to give up the use of the oils of clove and 
of patchouli, which accompanied the essences of gera- 
nium in the old time formule. The clove served to 
make up the bouquet, the patchouli to strengthen the ex- 
tract, but to tell the truth, exchange for their service, 
they had the disadvantage of always falsifying the odor. 
With the elements that we have just considered, there is no 
reason for one using them as bases. 

We will add to the subject the following products, be- 
cause they merit particular attention on account of ad- 
vantages attending their use. It is to those we are indebted 
for the fidelity so much sought for and which is our object. 
It may be said that the opponents of the products of 
organic chemistry will be found in the circle of our ac- 
quaintance, for the greater part of them are the result of 
fractional distillations, of rectifications of essential oils 
or of synthetical reconstructions. 

Geraniol is among the foremost as well as the oldest 
known (it was discovered by Jacobsen in 1871). This 
alcohol is met with in essences of geranium, of citronella, 
of rose, of lavender, of spike lavender (aspic), of neroli, 
of petit grain, of vlang-ylang, of lemongrass and of those 
of certain species of eucalyptus. Oil of Palmarosa 
contains it to the extent of 73 to 96 per cent. of its 
weight. The perfume of geraniol closely resembles that 
of oil of rose, with greater delicacy and freshness. For 
the rest, it appears that it is used, on a large scale, for 
the falsification of the latter. It is a fine product, which 
has engaged the attention of perfumers, it has an odor 
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quite iresa and durable, which in evaporating becomes and 
remains “very flowery.” Only well rectified geraniol 
should be used, exempt from the mustiness of the citronella 
or of the palmarosa, from which it has been manufac- 
tured. This is therefore an element of the first rank, capa- 
ble of rendering great service in the various manufactures 
of cosmetic articles and a conspicuous place should be 
accorded it in the formule with acetate of geranyl and 
formiate of geranyl we obtain special variations some- 
what removed from the rose. Acelate of geranyl gives off 
a particular freshness of lavender, and the formiate of 
geranyl resembles geranium, with something of the ‘with- 
ered rose.” With them, we obtain a seal that in di- 
cated in the manufacture of extracts of aubepine (haw- 
thorne), and of eglantine or which recalls the marcescent 
roses which autumn begins to fade. 

Citronellol, which is very similar to geraniol, is also very 
interesting. It is not as generally used, because it is not 
so easy to cbtain it pure, that is to say, completely free 
from the last alcohol with which it is intimately combined 
in the essential oils geraniol moreover, takes its place per- 
fectly. 

It is above all worth the ethers of citronellol, the acetate 
of citronellyl and the formiate of citronellyl, that we 
obtain the characteristics of a perfect fidelity. These prod- 
ucts, the discovery of which is quite recent, have been a 
revelation to the perfumer. Few houses however place 
them on sale under their right names—most of them pre- 
fer to offer them under some title calculated to conceal 
their origin, which allows them to obtain a very much 
higher price. Although powerful, the acetate and the 
formiate of citronellyl are easily used. But the quantity 
is purely a question of personal taste. We are indebted 
to them for an intense softness, which is reminiscent 
enough to be mistaken for certain red roses or the Rose 
Niel of winter, and this characteristic should entitle them 
to the place of honor in all the laboratories of artistic 
perfumers. 

A fine product is also phenylethyl alcohol, one of the 
constituents of the oil of rose which, though present in 
very small proportion, imparts to the rose odor a softness 
that can hardly be produced by any other synthetic product. 
Each of these bases is in itself very homogeneous, and 
should be only placed under contribution; nevertheless, all 
are useful and each deserves a place. They combine well 
with the intermediaries and merge easily in the vehicle 
and the infusions added to them. If we add to them a 
small quantity of heliotropine, which imparts the harsh- 
ness of the stalk and some drops of hyacinth, to produce 
the freshness of the dew-moistened leaves, there will be 
little lacking and we shall obtain an entirety that will 
evoke, in all their shades of odor, the roses of a spring- 
time bouquet. 





MANUFACTURING AND ANALYTICAL NOTES 


ON LIGNALOE. 
(Concluded from April issue.) 


METHOD oF DISTILLATION IN Mexico. 


The best oil is obtained from trees 40 to 60 years old, but 
young trees are specially treated to cause them to yield 
it by cutting notches in the trunk, the upper one being 
cut to a point, so as to cause the rain to run outside, and 
the lower edge is beveled to prevent decaying matter from 
collecting there. Strips of the bark 16 ins. long by 8 ins. 


wide are cut out of the bark, and of the wood down to 
to depth of 2 ins., either parallel or obliquely to the di- 
rection of the trunk, and if it shows no yellowish aromatic 
wood, the wounds are left open, so that it may develop 
“heart.” The oil produced in this case appears to be of the 
nature of a pathological product. If by any chance the 
wood begins to rot, the injured surface is planed off or re- 
moved. If no interruption takes place, a change in the 
color of the wood is seen in a few days, and in a month 
a large proportion of the soft white wood is transformed 
into hard, yellowish, and much more aromatic wood. The 
Indians were led to adopt this treatment by observing 
that the cut-off roots frequently contained so much oil that 
it could be pressed out by the fingers, and that a similar 
change took place in branches broken off by gales. This 
operation is carried out in April and September, but the 
September cutting is more effective. The trees lose their 
leaves in October and November, and the wood begins to 
mature, and the sap begins to run in January. The dis- 
tillation is carried on from December to June by the native 
Indians in a somewhat crude manner. The stills used are 
made of galvanized sheet iron, and are about 5 ft. high 
and 45 ins. in diameter. The wood, cut up in disks or chips 
to the extent of 5 cwt., is put into the still, leaving a space 
of 10 ins. at the top, and enough water to cover the wood 
is poured on. The head, which is of copper, is then luted 
on by means of a black clay, which is covered with a damp 
cloth. Two tubes connect the head with the condenser, 
and pails or kerosene tins are used as receivers. Six 
or seven Indians work each still. One man cuts up the 
wood into disks or chips, which are put into bags to pre- 
vent loss of oil by volatilization. Of the wood one man 
can cut up 114 to 2 ewt. daily. Another man feeds the 
fire with wood previously distilled, and one watches the 
distillation, which lasts 18 or 20 hours each time the still 
is filled. The wood costs Is. per arroba of 251% lbs., 
and the yield at most is 2.5 per cent. The oil is put up 
in kerosene tins containing 35 to 37 lbs., of which two 
are packed in a case. 


MEXICAN LIGNALOE OIL. 


Geldemeister and Hoffmann (Volatile Oils, English edi- 
tion, page 493) state that the bulk of the lignaloe oil of 
commerce is of Mexican origin. The odor of this is 
distinctive. It has the sp. gr. 0.875 to 0.895 ;ap—5 to 12°; 
saponification value 1 to 10; solubility in 70 per cent. al- 
cohol 1:2 and more. From this oil, as previously stated, 
Semmler isolated linalol (supra). In Schimmel’s Report, 
1900, 43, the presence of 3.5 per cent. of geraniol, 6.5 per 
cent. of dextro-terpineol, and 90 per cent. of laevo-linalol 
is recorded for this oil. In the same publication (October, 
1909, 63) the characters obtained from an authentic sample 
are given as:—Sp. gr., 0.8836 at 15°C.; ap—10°58’; mp 
20° 1,46377; acid value 5.6; ester value 19.3. Most of 
the Mexican oil is now distilled from the tree known as 
“copal limon.” The fruit and wood are both distilled. 
The former yields 3 per cent., which is more than is given 
by the best wood. A recent sample of Mexican lignaloe 
oil examined by Wright, Layman and Umney had the 
following characters:—Sp. gr., 0.878; an—12°; mp (20°) 
1,4620; esters, 7.2 per cent.; total alcohols, by direct acety- 
lization, 53.3 per cent. Seven samples of the same ex- 
amined by W. J. Bush and Co., Limited, gave:—Sp. gr., 
0.8754 to 0.8847; ap—7 to —15°; total alcohols, 47 to 52 
per cent. by direct acetylization. 
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ADULTERATION OF LIGNALOE, 


At one time the adulteration of the oil with fat 
met 
partially deprived of their linalol have occurred (Schim- 
mel’s Report 
portant part in the preparation of synthetic perfumes. 


this 


was 


with. In more recent years oils which have been 


1904, 55), since linalol has assumed an im- 
The 
valuable constituent affects the rotation, 
should not fall 
linalol has been 


removal of 


which in normal oils below 5 oils 


removed may 
oil). 


The saponification value of normal oil lies between 1 and 


from which a part of the 


even show a dextrorotation (but see infra on seed 


25; in the inferior oils it rises to 30—45. An oil of un- 
known origin is reported on as having:—Sp. gr., 0.8793 
at xs" GC. san + 7° 31; 
dextrolinalol, by 


acid value, 1.02; ester value, 3.88; 


fractionation, 65 per cent 


OIL OF LIGNALOE SEED. 

dextro- 
Report, 
having the re 


The 


was also stated 


As early as 1905 the occasional appearance of 


rotatory lignaloe oil noted (Schimmel’s 


October, 


was 
where two such oils, 
and + 8 
was dextrolinalol. It 
Mexico the 


wood; the 


1905, 47) 


spective ap + 6° 3 are described main 
constituent of these 
(ibid 


distilled as 


October, 1907, 59) that in seeds were 


well as the seed oil being bulked 
with the wood oil, since alone it rapidly deteriorated in 
Roure Bertrand’s November, 


14, a specimen of the oil of the seeds of cayenne bois de 


odor. In Bulletin, 1907, 


rose, distilled abroad, is described thus :—Specific gravity 
0.8583 at 15° C.; ap I 


per cent.; total alcohols as linalol 51.6 per cent 


30’ esters as linalyl acetate, 10.2 
The main 

Another 
sample (Roure Bertrand’s Bulletin, had 
0.885 at 15°, ap + 1° 30’; mp (18°) 


dextrolinalol 
( Yctober, 1908, 18) 


fraction of the oil was probably 
the specific gravity 
1.4055 ; 34-3; 
tion it yielded methyl heptenone, dextrolinalol, geraniol, 


acid value, ester value, 34.3. On fractiona- 
rhe odor of the seed oil shows 
that of good 


similar, but the 


nerol, and levoterpineol 


no marked difference from wood oil; its 


constituents ar linalol 
differ 


the dextrorotator ils 


chemical very 


and terpineol present in optical rotation. Doubtless 


recorded have been derived from 


seed or mixed wood and seed distillations. 


DETERMINATION OF LINALOL. 


[The main difference between chemists has been in the 


amount of linalol normally oils. Frac 
distillation 


a distillate 


present in genuine 
had 


the boiling point of linalol and having 


tional under reduced pressure generally 


given 


all the characters of that alcohol approximating to 90 per 


original oil. Yet, by direct acetylization, not 


cent. of the 


much more than half this quantity could be found. Parry 


and Bennett (Chemist and Druggist, 58, 544) stated that 


the percentage o! linalol in the best grades of the oil does 
not exceed 70 p¢ and considered those yielding 90 


“abnormal.” W. H. (ibid., 58, 


probability of the divergencies being 


cent., 
per cent. to be Simmons 
544) 
due to the meth 


pointed out the 


of acetylization employed. He showed 


that pure linalol acetylized for one hour in the usual man 


ner only showed from 67.7 to 68.5 per cent. of the actual 
} 


amount, and that if the process were prolonged, very much 


advocated the adoption of the expedient 
Zeit. Rep., 


diluting the lignaloe oil, before acetylizing with 5 parts of 


less than this. H 
(Chem. 


suggested by Bou'l 1907, 31, 58) of 


pure turpentine oil. Jeancard and Satie recently point out 
(Amer. Drugg.., 
factory, since turpentine itself is not inert to acetic anhy- 
dride, and its use necessitates an undesirably large cor- 


1910, 56, 42) that this is not quite satis- 


rection factor. They find that by using pure xylene, in the 
proportion of 5 parts of xylene to 1 part of lignaloe oil, 
practically Doubtless 


this widely experimented with, and 


theoretical results are obtained. 


modification will be 


may possibly lead to more concordant results. 


SOME ANALYTICAL RESULTS. 

The following are the results of examinations of oils of 
wood and seed in the analytical laboratories of Wright, 
Layman and Umney, Limited: 


Linaloe Oil Acetylated Oil, 
Specific gravity 
Rotation 
Refractive index 
Esters 
Total alcohols by acetyla- 
WO -wesve scr sce ns Canoes e es 
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Seed Oil. 
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erfumery & Essential Oil Record. 
TREASURY DECISION. 
(T. D. 30568.) 
Olive Oil. 


Collectors of customs at ports where there is no cus- 
toms chemist will submit samples of olive oil entered under 
paragraph 630, tariff of 1909, to the United States appraiser 
at the nearest port having such chemist, for advice. 
[Treasury Department, April 25, I910. 
To officers of the 


When olive 


and soap stock, is entered under paragraph 639 of the tariff 


customs and others concerned: 


oil, including sulphur oil, olive oil “foots,” 


»f 1909 at ports where there is no customs chemist, samples 
thereof and of any proposed denaturant will be forwarded 
to the appraiser at the nearest port having such chemist, for 
advice as to the necessity of denaturing the oil and the 
character of the denaturant proposed to be used. 
James F. Curtis, 
Assistant Secretary. 
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YLANG YLANG AND GERANIUM OILS* 


By M. JEAN AMIC, of Roure-Bertrand Fils, Grasse, France 














(YLANG YLANG. ) 


The oil from Algeria has been more 





During a long time your Colony, Philip- 
pine Islands, has held the monopoly of the 
manufacture and of the sale of the oils 
Ylang Ylang. The three chief brands be- 
long to German houses who, by their 
careful manufacture, have undertaken to 
control the trade of the world. Besides 
them, a great number of less important 
distillers make efforts to struggle through 
the cheapness of their offers and by qual- 





ities which sometimes are worth attention. 

It was about in 1875 that the first 
samples of this oil arrived in Europe, and 
they immediately attracted the attention of 
the perfumers, and in spite of the high 
price of fifteen hundred francs per kilo 
($132 per lb. without counting entrance duties) a reg- 
ular business was established. By degrees the price has 
been reduced (to remain for many years) to about six 
hundred frances per kilo. 

But since a new factor is making its way, which is of a 
nature to modify seriously the situation of this article. We 
wish to speak of the competition which is apparent by the 
products imported from Manila and by those coming from 
the French Colonies. 

In Tonkin, Comores, Mayotte but chiefly on the Island 
of the Reunion (Bourbon) the culture of the Ylang tree 
for some years has taken a considerable extent. In Bour- 
bon, in 1905, nearly void (naught) the export reaches in 
1909, 1500 kilos and exceeds probably 2000 kilos this year. 
If this progress continues, and this would be nothing sur- 
prising because immense plantations have been inaugurated 
which are not yet producing, it must be expected to see 
the production of the French Colonies exceed 4000 to 5000 
kilos in three to four years. 

If we consider that the three chief brands from Manila 
do not give more than 2000 to 2500 kilos of oil, we shall 
find ourselves in the presence of a real inundation of Oil 
Ylang Ylang. Some people object that the quality of 
the Oil Ylang Ylang Reunion is not the same and that 
one cannot replace the other. Many good experts and 
connoisseurs (good perfumers) are not of this opinion. 
The oil from Reunion is well manufactured. It is possible 
that it is somewhat less finer grade than that from Manila, 
but it possesses an incomparable strength. It must there- 
fore be expected to see the article Ylang fall gradually, 
unless the tornadoes, which often visit the islands of the 
Indian Ocean, do not stop for a time the growth of the 
plantations. 

GERANIUM OIL. 

Until these last years hardly any other quality than the 
oil Geranium from Algeria has been used in America. 
The kind from the Island Reunion has been nearly en- 
tirely ignored, but the culture on the Island Reunion hav- 
ing lately assumed considerable proportions more than one 
house has been tempted to try it. The falling of the price 
of the oil from Reunion has involved that of the oil from 
Algeria, which did maintain itself always at a sensibly 
superior level. There are two reasons for this viz: 


’ 
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esteemed and the net cost of it is higher 
than in Reunion. This is so true that at 
this very moment when the planters in 
Reunion cultivate this plant still with an 
appreciable profit, we are assured that the 
Algerian planters are discouraged and 
tempted to give up this culture. This 
really would be a pity because we can say 
that chiefly in soaps the use of this oil 
from Algeria is considered as_ infinitely 
preferable even with a considerable differ- 
ence in the price. The production in Re- 
union, which hardly exceeded 5,000 to 
6,000 kilos of oil yearly about ten years 
ago, has reached, last year, the formidable 
figure of 50,000 kilos. 

On the other hand, the production in Algeria, which re- 
mained for a long time between 35,000 and 40,000 kilos, 
has fallen below 20,000 kilos with a tendency to be shortly 
still more reduced. To tell the truth a movement of ad- 
vancing of price has asserted itself for several months, 
which might restore the courage of the Algerian planters. 

According to the information, which we have received 
we think that the genuine oil from Algeria will be worth 
not less than thirty-five francs per kilo ($3.95 per Ib. in 
America) at the next crop. Undoubtedly that advance of 
price will make still further progress, for the news from 
the Island of Reunion are neither very favorable and the 





old stocks have been sold. There is, moreover, a fact 
worthy of notice; where the price of an oil has been de- 
preciated, it will not be very long that the advance of 
price manifests itself and this advance is so much more 
considerable taking into consideration the great amount of 
depreciation. 





Patchouli oil. De Jong. Chem. and Drug., 1910, 76, 50—51. 
THE oils prepared from “fresh,” “dried,” and “fermented” 
leaves of Java and Singapore patchouli (C. & D., 1910, 110), 
have been examined by two commercial firms. Messrs. 
Schimmel & Co. state that the three oils from Singapore 
patchouli differ but little from each other and from com- 
mercial Singapore patchouli oil, with the exception that 
they are rather weaker in odor, and the oil from the “fer- 
mented” leaves is rather less soluble. The three Java 
oils, however, differ considerably from the commercial oil 
and from each other. The oil from the fresh leaves is 
heavier and more readily soluble than those from the 
“dried” and “fermented” leaves, and the odor and optical 
activity are greatly modified by the fermentation of the 
leaves. After slight fermentation, a dextro-rotatory oil 
with a somewhat calamus-like odor is obtained, whilst 
after stronger fermentation, the oil yielded by the leaves 
is levo-rotatory and has a patchouli-like odor. Messrs. 
Roure-Bertrand fils consider that all the oils are inferior 
to those distilled in Europe from Penang patchouli leaves. 
They arrange them in the following order of decreasing 
merit :—“dried Singapore-leaf” oil, “fresh Singapore-leaf” 
oil, “lightly fermented Java-leaf” oil, “strongly fermented 
Java-leaf” oil, “fresh Java-leaf” oil, “dried Java-leaf”’ 
oil. 
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DEVELOPMENT OF MODERN METHODS IN PERFUMERY 
DURING THE LAST TWENTY-FIVE YEARS* 
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At the regular annual meeting of the Manufacturing 
Perfumers’ Association in 1907, we listened to the interest- 
ing paper of Mr. Jas. E. Davis, which so thoroughly in- 
troduced us into the various historical epochs in the devel- 
opment of perfumery, that I can, therefore, restrict myself 
to state here that the usual methods for producing perfume 
extracts from pomade washings had remained unchanged 
in their fundamental principles for more than a hundred 
years, up to the period now under review, as the subject 
of this paper 

I say the fundamental principles of the manufacturing 
methods remained unchanged, while certainly quite a prog- 
ress had been made in the way of apparatus and machinery 
used for the various processes, to which the flower pomades 
were subjected in the course of the production of handker- 
chief extracts. 

When we speak today about a period of the last twenty- 
five years, dating back to 1885, this space of time appears 
almost insignificant, when compared with the long cen- 
turies of an apparent standstill, and nevertheless is this 
comparatively short time filled with such an abundance of 
new discoveries in the field of the manufacture of such 
substances, as are used as basic materials in the art of 
perfumery, that I have to restrict myself to a mere sketch 
of the principal features, which we have develop 
before us during this time 

The first important move made in the direction of 
breaking away from the time-honored washing of flower 
pomades, was the introduction of extraction processes of 
odoriferous flowers with volatile solvents. The first steps in 
in this direction date somewhat further back than our 
initial year of 1885, as already in the year 1873, at the 
World’s Exposition at Vienna, the first products of a char- 
acter of those which we now call concrete flower oils, were 
shown. As for obvious re asons the processes used for these 
extractions were, particularly in the beginning, kept secret 
by the various manufacturers, I cannot with certainty state 
what the character of the solvents of these early productions 
of extracted flower oils were, we can, however, safely as- 
sume that they were derivatives of benzin. 

It was, however, not before the eighties of the last cen- 
tury that we find these concrete flower oils offered by 
certain French manufacturers as commercial products, on 
a somewhat larger The best known type of them 
were those extracted by petrol-ether and having a consist- 
ency of modeling wax. There is no doubt but that these 
products mark quite an important step in the improvement 
of the perfumer’s resources, as they do away with the 
drawback that has faced the perfumer of the older periods, 
as well as his modern successor, f 


seen 


some 


scale. 


the entire elimination of 
the grease used as base for the flower pomades. 

The deficiency which they, however, presented, was the 
fact that the solvent extracted together with the aromatic 
principles of the flower, also the natural flower wax and 
resins contained in the small glands at the bottom of the 
flower leaves. This necessitates in their application a 
process of trituration and maceration for the purpose of 
separating the insoluble waxy parts from the soluble real 
flow er oil. 

Thorough investigation of the aromatic constituents of 
these concrete flower oils led to the discovery of the fact 
that some of them did not actually represent ail of the con- 
stituents of the complex body of the respective flower oil 
This could only be traced to the fact that either the solvent 
did not extract all of the odoriferous ingredients, or that 
some of them were lost again in the subsequent process 
of distilling off the solvent and condensing the extract 
to its proper consistency. This suggested the selection of 
other mediums for extraction as well as a method of 
fractional extraction for the purpose of securing a com- 
plete chain of all the aromatic constituents. We can in 
this connection state that specially trained chemists in the 
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laboratories of some of the largest houses engaged in this 
particular branch of manufacture have tried most any 
substance that might have suggested itself as a solving me- 
dium, among which we name: Acetone, various aliphatic 
alcohols and esters, aromatic benzyl derivatives, benzene, 
chloroform, methyl chloride and many others. The result 
obtained from all these many processes has, however, been 
rather limited, in so far as not one of the large number 
of solvents seems to possess all the properties required for 
an ideal solvent, that would do away with the deficiencies 
of the previously used ethers of a very low boiling point, 
and produce a marketable product of enough condensation 
and free from all foreign odors of the solvents used in 
the process. 

These experiments resulted in a new form in which the 
concrete flower oils were presented to the perfumer, the 
so-called “liquid” concrete flower oils, a denomination, 
though a misnomer, which has been adopted for those 
flower oils which are offered in a semi-liquid or liquid 
form, and which are more or less completely soluble in 
alcohol 

A more thorough 
ever, established the 
trated pomade washings, which would more properly be 
called “pomade oils.” A fact, by the way, which is no 
longer a revelation to the modern perfumer. The majority 
of these oils are besides more or less reinforced by such 
synthetic constituents as, by thorough analytical researches 
have been proved to be integrant parts of the respective 
natural flower oils. 

This leads us to the most important development of the 
last twenty-five years, which the art of perfumery owes 
to the discovery of the large number of synthetic aromatic 
constituents which nature is either producing in her own 
organic laboratory, or which, as in the case of artificial 
musk and ionone, are odoriferous chemical bodies, so 
far not found in any of the natural flower odors. 

The discovery of methods to produce in a synthetic way 
most all of the important constituents forming the odor- 
iferous complexes, known as the various natural flower 
oils, and the possibility to actually reproduce in this way 
the true odor that characterizes a certain species of flowers, 
has been the greatest achievement made in the direction 
of elevating the art of perfumery and enabling the modern 
perfumer to produce perfume extracts that would have 
been considered as almost utopian heretofore. 

These synthetic discoveries were certainly only 
possible on the foundation of exhaustive 
searches of the natural products, 
in the isolation of a great 
from essential oils, 
lol, linalyl acetate, ete. 

To systematize the following expositions, we want to 
first group the synthetic products with which we have to 
deal, in a proper way: 


oils has, how- 
them are concen- 


investigation of these 
fact that most of 


made 
analytical re- 
which in turn resulted 
number of natural derivatives 
such as for instance: geraniol, lina- 


First—We have the true synthetics, under which group 
we want to include all those products which representa 
chemical unit, in other words, products which can be 
written by one chemical formula, independent of the 
fact whether they are found in natural products or not. 

To this group also belong most of the natural isola- 
tion products which form a constituent of a natural 
aromatic complex. This group comprises chemical 
bodies like: Vanillin, cumarin, heliotropin, nerolin, ter- 
pineol, artificial musk, ionone and derivatives like ger- 
aniol, citronellol, citronellal, linalol, eugenol, iso-eu- 
genol, irone and many others. 


Second.—True synthetic flower oils, 


such as synthetic 
oil of neroli, synthetic oil of rose, synthetic oil of ylang 


ylang, etc., which represent a chain and combination 
of synthetic products, so combined as to actually re- 
produce the same aromatic complex as produced by 
nature in the odoriferous oils, to which the respective 
flowers owe their characteristic odor. 
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Third—Flower oils which are a combination of natu- 
ral constituents, directly derived from the flower, with 
such synthetic components as are present in the natural 
aromatic complex. 

To this group belong most of the higher grade jas- 
mine oils, some types of rose and violet oils, orange 
flower oils and others. 

Fourth—Oils which we may call synthetic imitations 
of natural odors, such as lilac, heliotrope, hyacinth, 
narcissus, sweet pea, etc. Products which reproduce 
flower odors, the composition of which has not as yet 
been completely defined through chemical analysis, 
which, however, aim to reproduce by scientific means 
the odor of one particular flower only, and which, in 
their most perfect form, we are allowed to assume more 
or less actually represent the most probable constitu- 
tion of the natural aromatic complex. We exclude 
however, from this group mere combinations of odori- 
ferous constituents made for the purpose of producing 
fancy or bouquet odors, as we do not consider these 
a part of proper scientific aromatic chemistry. They 
correctly belong to the scope of the compounding per- 
fumer, and should be left to his skill as a part of his 
art. 

In reviewing the development in synthetic aromatic 
chemistry in a chronological way, we find that the first 
products which make their appearance belong to group 
No. 1, in other word, are true synthetic products. 

As sometimes the dates of the actual scientific discovery 
of a synthetic product and of its first manufacture on a 
commercial scale and introduction into commerce are far 
apart in time, and as these latter dates are of much greater 
importance for the subject of this paper, we shall in the 
following review of several of the important synthetics, 
only pay attention to the time when these préparations 
actually appear as commercial products upon the market. 

The forerunner of all of them is vanillin. The discovery 
of the synthetic process for the manufacture of this aro- 
matic principle dates back to the year 1876, when Tiemann 
took out his first patent on a process to produce vanillin by 
means of acetylation and subsequent oxidation of eugenol, 
a process which was later on modified in such a way as to 
first convert eugenol into iso-eugenol with following 
acetylation and oxidation and splitting up the acetyl- 
vanillin. This patent was, by the way, preceded by two 
others for the synthetic production of vanillin from conif- 
erin and guaiacol, granted to Tiemann & Haarmann and 
to Reimer & Tiemann respectively. Both these patents 
have, however, never been commercially exploited by the 
inventors. 

Though the discovery of synthetic vanillin, or chemically 
the methyl ether of protocatechuic aldehyde, has by no 
means been of the same importance to the perfumery trade 
as for the manufacture of flavoring extracts, it marks, 
nevertheless, the beginning of the period of the introduc- 
tion of synthetic products into the manufacture of per- 
fumes, and is, therefore, of vast importance. 

Cumarin follows now with its wide range of usefulness 
in perfumery. This product is almost exclusively made 
synthetically by the action of acetic anhydride on salicylic 
aldehyde. The cumarin, by the way, which until recently 
has been used in this country, was a natural derivative, 
though not from the tonka bean, but extracted from deer 
tongue (liatris odoratissima. ) 

Vanillin and cumarin were soon followed by the intro- 
duction of synthetic heliotropin, which was originally made 
from piperine. The present commercial product, however, 
is made by an oxidation process of iso-safrol, from which 
the methylene ether of protocatechuic aldehyde is 
obtained, in a chemically pure state, by purification with 
sodium bisulphite. 

Ve now come nearer to our period of the last twenty- 
five years, where in rapid succession one discovery follows 
the other. 

The work of Bouchardat & Voiry in France, and Wal- 
lach in Germany, during the years from 1884 to 1886, lays 
the foundation for the manufacture of terpineol on a com- 
mercial scale. There has hardly been any other aromatic 
synthetic which has been the subject of so much scientific 
investigation and research, as this mixture of isomeric 
compounds of the formula CiH.sO, which in its chemical 


structure appears to be an unsaturated tertiary alcohol. 
Twelve, or according to another authority, even fourteen 
different isomers of the above formula have been synthe- 
sised, and we find, besides the above mentioned first in- 
vestigators, names like Baeyer, Tiemann, Semmler, 
Schmidt, Bertram and others connected with the work on 
this interesting product. 

The commercial terpineol of today is generally manu- 
factured according to a modified method of Wallach’s orig- 
inal process, through the action of dilute acids on terpinhy- 
drate and to secure a product suitable for better perfume 
compounds, should not contain any fractions boiling at a 
temperature of less than 216°. The lower fractions which 
are sold abroad under the name of terpinolene or terpinol, 
do not possess the fine aromatic lilac odor and are obtain- 
able at prices not much more than one-half of those of a 
pure terpineol. 

If heliotropin meant a very important augmentation of 
the armamentary of the perfumer, as it enabled him to pro- 
duce by its use heliotrope perfumes of a strikingly natural 
odor, terpineol has proved to be of far greater importance. 

With its help odors like muguet, all the various lilac com- 
pounds, syringa, the old type lily of the valley and sev- 
eral others, were now made possible. In this connection 
it has, however, to be stated that only specially rectified 
terpineol, sometimes only just particular fractions of it, 
can be used for these purposes, products that have hardly 
ever appeared as commercial articles on the market. 

Another very interesting synthetic product is amyl sali- 
cylate or orchidée, the more general introduction of which 
into perfumery dates back only about ten years. This 
product, which, as you will agree with me, has not any 
very pleasant odor by itself, has furnished, nevertheless, 
the base for one of the most successful perfumes of late 
years, Piver’s tréfle, incarnat. It has been mixed and blend- 
ed with various other ingredients and brought upon the 
market under several fancy names, mostly indicating its 
destination for tréfle perfumes. This ester imparts a pe- 
culiar characteristic sweetness to a basic compound and 
is today one of the most indispensable products for the 
perfumer and soap-maker. 

(To be continued.) 
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Soap-cooling frames. A. G. Bloxam, London. 
Jacobi, Darmstadt, Germany. Eng. Pat. 9590. 
1900. 

RELATIVE change in the position of the cooling plates with 

respect to the mould frames, is prevented by constructing 

such plates with projections, or the like, which engage with 
corresponding cavities in the mould frames. These pro- 
jections may consist of pieces fixed to the edges of the 

plates and extending beyond the cooling surfaces, or of a 

surrounding fillet, or they may be upon the edges of the 

faces of the plate. It is stated that in this manner mould 
frames, having comparatively thin walls, may be used 

without danger of bulging.—C. A. M. 





A solid ——. A. Stapler. Fr. Pat. 406,577. 
Aug. 28, 1900. 

A PERFUME which remains solid even at relatively high 
temperatures, is prepared by employing artificial musk as 
a base, and incorporating with it various other crystalline 
or liquid perfumes. The mixture is melted and cast in 
moulds, a small quantity of some material, such as mag- 
nesium or calcium carbonate, which is capable of absorb- 
ing oils, being included in the mixture, if necessary, to 
prevent the exudation of the liquid. perfumes.—J. F. B. 


Perfume: 





Coco-Tar Products Co., New York; manufacture and 
deal in oils, toilet articles, etc.; capital $10,000. Incor- 
porators: Chas. H. Schuman, No. 289 Broadway; Octave 
B. Herbert, No. 165 Broadway; Abraham Ostrow, No. 617 
E. r81st Street, all of New York City. 
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Mr. E. C. 
Niagara Falls, N. Y., was in town recently. 


Spurge, manager of the Ozone Vanillin Co., 


Mr. W. G. Ungerer, of Ungerer & Co., New York, sailed 
on the Nieuw Amsterdam, May 10, for a two-months’ 
trip to England, France, Switzerland and Italy. 

Mr. A. Maschmeyer, Jr., of Amsterdam, Holland, who 
arrived here on the Lapland, April 17, sailed for home 
on the Nieuw Amsterdam, May 10. This visit was Mr. 
Maschmeyer’s second one, four years having elapsed since 
he first set foot on these shores. 
attend the Perfumers’ Convention, 


says, he found of considerable interest. 


He arrived here in good 
season to which, he 
His firm has made 
a considerable addition to its factory, which is devoted 
to the manufacture of aromatic synthetic chemicals, and 
the enlargement has been necessitated by a marked and 
Mr. Masch- 
meyer was so well pleased with his trip that he hopes to 


steady increase in the volume of business donc. 


come here again next year. 

Van Dyk & Co., are now snugly quartered in their new 
establishment at Nos. 4 and 6 Platt St., New York. For 
several years they occupied the major portion of the build- 
ing at 131 Maiden Lane; but the increasing demands for 
space called for by their growing business, and the plans 
they have made for their entrance into the field of flavors, 
made a radical move necessary. 


Mr. W. B. Skinner, manager of the perfumery department 
of the National Drug and 

Chemical Co., Ltd., of Canada, 

was a recent visitor to our sanc- 

tum. His department was for- 

Kingston, 
Skinner 


merly located in 

Ont., in the Henry 
& Co's. branch, and was re- 
cently moved to Montreal, 
Que., at No. 34 St. Gabriel St., 
where a well-equipped labora- 
tory and ample manufacturing 
facilities have 
Some eighty travelers are em- 
ployed, and they will confine 
their selling efforts to the re- 
tail drug trade of the Dominion. 


been provided. 


W. B. SKINNER. 

Mr. Arthur Percy Taylor, of John Taylor & Co., To- 
ronto, called on friends in the trade early this month. He 
is in charge of the soap and perfume manufacturing de- 
partments. 


Mr. M. A. Chinchin, of New York, has entered the em- 
ploy of the Arabian Toilet Co., Chattanooga, Tenn., as 
chemist. 
few years has been paying special attention to the manu- 
facture of toilet preparations. 


He is a graduate pharmacist and for the past 


We are advised that the Golden Perfume Co., recently 
removed to larger quarters at 202, 204 and 206 East 27th 


street, New York City. It is said that the increased sales 
Bath 


pany to seek more commodious factory space. 


of Golden Powder made it necessary for this com- 


Mr. B. E. Reuter has entered the employ of the Cudahy 
Packing Co., and on May 23rd will take charge of 
soap works at South Omaha, Neb. 

Mr. Reuter is an 


their 


inter- 


esting man with an inter- 
esting history of pluck and 
perseverance, combined 
with ability 


At the age of 13 he went to 


and patience. 
work, and being of thrifty 
nature accumulated enough 
money in a few years to at- 
tend one of the largest col- 
leges in the South. There 
he obtained a good training 
in chemistry, and later be- 
gan 
chemistry of perfumery and 


specializing in the 


B. E. REUTER. 


soapmaking. 

Several years ago, while with the Heffron Co., Syra- 
cuse, N. Y., he built their soap plant, and since then has 
had considerable technical and business experience in the 
manufacture of all products in this field. 

Mr. Reuter is only 30 years of age; and because of his 
training and excellent personal characteristics should have 
an assured future. 


During a recent strike at the John Stanley Soap Works, 
on west 30th street, New York, a bomb explosion was 
caused by some unknown persons. The building was set 
on fire by the explosion, but was quickly extinguished. 
No one was injured. 


Mr. J. B. Greiner has been made General Sales Man- 
ager of the Liquid Carbonic Company, to succeed S. P. De 
Lano, resigned. 

Mr. Greiner has been with the company thirteen years, 
five of which were spent as a salesman in New England 
territory, and the last eight years he has been manager of 
the Chicago branch. 

Mr. Greiner is a man of great force and originality with 
exceptional executive powers. 

Mr. Arthur John George Russell, of Rockhill and Victor, 
New York, married Helen Elizabeth Catlin, at Bloomfield, 
N. J., on Thursday, April 28 


Procter & Gamble will issue short-term notes to the 
amount of $3,000,000 bearing interest at 5%. The 
notes will be used further to develop the property and 


new 


business of the company. 

The New York Globe in a breezy article about “Garry” 
Herrmann, president of the National Baseball Commis- 
sion deplores, in words of mock grief, Mr. Herrmann’s 
fondness for perfume. We have heard it said that the odor 
of a white man is repugnant to an Oriental, and Caucasian 
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friends have borne witness to the converse. So if every 
man must have an odor of some kind, why not make it a 
pleasant one? 


Arabol Mfg. Co., New York, recommend their Tinnol 
where a paste is wanted, that will cause labels to stick 
on tin without discoloring or showing rust spots. 


We had the pleasure recently of a visit from Mr.Yeijiro 

Nakamura, of the Japan Soap Co., Kioto, Japan, who 

sailed for England, April 

27, on the Campania, after 

a three months’ stay here. 

Mr. Nakamura’s visit was 

his second to this country 

and his special purpose was 

the study of the manufac- 

ture of toilet soaps, per- 

fumes, toilet preparations, 

etc. The Japan Soap Co. 

was established in 1899 with 

ample capital, and until the 

present time has been mak- 

ing only toilet soap. An- 

ticipating more favorable 

YEIJIRO NAKAMURA. +4: ¢ 

conditions because of the 

changes in the Japanese tariff, to go into effect next 

year, the company is preparing to enlarge its works and 

has bought machinery here. Mr. Nakamura will be in 

London till near the close of the Anglo-Japanese Exposi- 
tion and will then depart for the Flowery Kingdom. 

For more than a quarter of a century the Clawson 
Company has been engaged in the vanilla bean, flavoring 
extract and spice business at Second and Chestnut streets, 
Philadelphia. 
granite front warehouse at No. 240 Chestnut street, ex- 


They have moved to the large six-story 


tending through to Ionic street, covering a lot 25 x I50 
feet. This entire property, remodeled with extensive im 
provement, will be used as a factory for their vanilla ex- 
tract business, while their spice mills remain at No. 103 
Arch street. 


Mr. Burton T. Bush, who is associated with Mr. C. G 
Euler in the American agency of Antoine Chiris, Grasse, 
France, will sail May 24 on the Kronprinzessin Cecilie for 
a short trip abroad. 

Mr. F. H. Leonhardt, who is in charge of Fritzsche 
Brothers’ laboratory, has just returned from the Adiron- 
dacks. 


Mr. Carl Brucker, of Fritzsche Brothers, will sail for 
Europe with his family May 24 on the Rotterdam. He 
will return in September. 


We present herewith an engraving of the factory of 
Tombarel Freres, which is situated in one of the most 
picturesque parts of Grasse. 


The firm of Tombarel Freres was founded in Grasse in 


1838 by Messrs. Robert Brothers, to whom Messrs, Tom- 
barel are related. It has its principal factory at Grasse, 
but has other important distilleries in Vidauban (Var), 
France, and in Tunis, Africa. - Over 100 employees are 
regularly engaged, and this number is more than doubled 
during the months when the flower crops are being har- 
vested, 


A few years ago the factory was entirely reconstructed, 
having been brought thoroughly up to date in every de- 
partment. The output forms a very complete line of raw 
materials for perfumers, etc., and comprises pomades, na- 
tural solid essences, natural liquid essences, absolutes, 
essential oils, floral ottos, olive oils, U. S. P. almond and 
peach kernel oil, ete. 

The firm is at the present time in the hands of Mr. 
Henry Tombarel, president of the Consultative Chamber 
of Arts and Manufactures of the District of Grasse, and 
Mr. Xavier Goby-Tombarel 
(son-in-law of Mr. Henry 
Tombarel), formerly presi- 
dent of the Tribunal of 
Commerce of Grasse. 

The latter gentleman, 
who is director of the firm, 
was born in Grasse in 
1863. After having been 
provided with a thorough 
scientific and legal educa- 
tion, he spent several years 
in travel, making a special 
study of civic government 
and the broader problems 
with which business men 
have to deal. 

The firm has participated in many of the international 


XAVIER GOBY-TOMBAREL. 


expositions since 1861, receiving the following awards: 
Nantes, 1861, silver medal; Nimes, 1863, silver medal; 
Paris, 1878, bronze medal; Hamburg, 1879, diploma of 
honor; Melbourne, 1888, diploma of honor; Nice, 1884, 
silver medal; Lyons, 1894, member of Jury of Awards; 
3ordeaux, 1895, member and secretary of Jury of Awards; 
Paris, 1900, gold medal; Grasse, 1902, member of Jury of 
Vienna, 1904, grand prize; Liége, 1905, grand 
prize; Milan, 1906, grand prize; Bordeaux, 1907, member of 
Jury of Awards; London, 1908, grand prize. 


Awards; 





FACTORY OF TOMBAREL FRERES, GRASSE, FRANCE. 


A cordial invitation is extended by the firm to all Ameri- 
can perfumers traveling in Europe to visit the factory, 
where a demonstration will be made of the manufacturing 
processes used. 
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Ralph Rodes Moy er, 
Smith Kline & 
recent visitor. 


of the perfumery department of 
French Company, Philadelphia, was a 
Careful 

*rs who have tak- 

the 


have 


observ- 


en note of 
that 
been blowing about 


straws 


in the perfume in- 
dustry ofthis coun- 
try are getting a 
pretty good idea of 
the way the wind 
Were 
we at liberty to be 
more 


is blowing. 


specific at 
this time we could 
quote the opinions 
of some of these 
observers, and cite 
instances that are 
now developing, to 
prove the case. Our 
readers will re- 
member the notes 
appearing in these 
columns during re- 
cent months con- 
cerning various old 
houses, and now to 
co-ordinate 
al of these notes 
we present a short 
sketch of the “men 
behind the gun” in 
the Pfeiffer Chem. 
Co., St. Louis, and 
Wm. R. Warner & 
Co., Philadelphia. 

In Igo! Mr. 
Henry Pfei ffer 
withdrew from the 
Allen - Pfeiffer 
Chem. Co. St. 
Louis, and with 
Mr. George A. 
Pfeiffer. organized 
the Pfeiffer Chem. 
Co. Several 
years later Mr. G. 
D. Werner became 
interested in the 
business. Their 
growth was rapid, 
and they 
looked about for 
new fields. In 1905 
they bought out the old Mellier Perfume Company, of St. 
Louis, and a year later Searle & Hereth, of Chicago, mak- 
ers of pharmaceutical specialties, were absorbed. In June, 
1908 Wm. R. Warner & Co., Philadelphia, came under 
their control, and last fall a controlling interest in the 
corporation of Alfred Wright, perfumer, Rochester, 
N. Y., was purchased, and a few months later the Cres- 
cent Perfume Company, also of Rochester, N. Y. 

The Wright and Crescent plants have been moved to 


sever- 


soon 
HENRY PFEIFFER, 

GEORGE A. PFEIFFER, 
GEORGE D. MERNER. 


Philadelphia and quartered in the Warner factory, and 
doubtless the Mellier plant will follow suit. 

Mr. George A. Pfeiffer makes his headquarters in 
Philadelphia; Mrs. G. D. Werner in St. Louis, while Mr, 
Henry Pfeiffer divides his time largely between the two, 
and spends the remainder of the time supervising the 
outside interests of the business. 

We need say little about these men personally, for their 
remarkable progress and their photos speak for them. 

The soap and glycerine plant of the Peet Brothers 
Manufacturing Company in Armourdale, a suburb of Kan- 
sas City, Kan., was destroyed by fire May 4, entailing 
$1,500,000 damage. Starting on the second floor of the 
main building, the fire spread through all seven buildings, 
[he explosion of a 40,000-gallon tank of glycerine added 
fuel to the flames and the burning glycerine rendered the 
work of the firemen doubly difficult. William Peet, presi- 
dent of the company, said the insurance was about $700,000, 
The plant will be immediately rebuilt. The company began 
making soap in Kansas City in 1872. 


The tearing down of the old buildings on the northeast 
corner of John and Dutch streets will follow the removal 
of the firm of Colgate & Co., whose offices have been 
there for 104 years—ever since William Colgate started 
the soap business in the little building at 6 Dutch street in 
1806. For continuous occupation of one spot in New 
York by the same concern this is an unrivaled record, and 
the members of the firm state that it is with keen regret 
that they have decided to leave their historic quarters, 
The genera! offices of the firm soon will be removed to 
a new eight-story building recently completed in Jersey 
City opposite the great Colgate factory. For its New York 
sales offices the five-story building at 199 Fulton street, 
opposite the Terminal Building, has been rented, and when 
the alterations are completed early in the fall the Dutch 
street offices will be abandoned. 


NEW INCORPORATIONS. 


The Mothers’ Cleanser Manufacturing Co., Jersey City, 
N. J. Manufacturing soaps and cleansing materials, 
candles, perfumes, etc.; capital, $250,000. Incorporators: 


J. J. Wilson, H. Prosner, L. S. Osmun, Jersey City. 


Williams Company, Hoboken, N. J. 
to manufacture razors, soaps, etc. Incorporators: Lloyd 
L. Osborn, Netherwood, N. J.; Mahlon K. Neale, 90 
Morningside Drive, Manhattan, and J. Charles Johnson, 
829 President street, Brooklyn. 


Capital, $300,000. ; 


New Skin Soap and Toilet Co. New York City; to 
manufacture and deal in soaps, perfumes, toilet articles, 
etc.; capital, $1,000. Incorporators: Peyton R. McCarge, 
No. 635 West 135th street; George Bell, No. 302 Broad- 
way, both of New York City; David Patterson, No. 1064 
Jefferson avenue, Brooklyn. 

Textile Products Co., Providence, R. I.; capital, $50,000; 
to manufacture paste soap, chemicals, etc. Incorporators: 
John R. Butterworth, H. W. Hilsebush and H. C. Curtis. 


Condor Chemical Co., New York City; to manufacture 
and deal in toilet waters, perfumes, toilet articles and prep- 
arations of all kinds, etc.; capital, $5,000. Incorporators: 
Philip S. Hill, Frank M. Van Wagonen, K. A, Fox, all of 
No. 27 Pine street, New York City. 


Denny & Denny, Incorporated, toilet preparations, Phila- 
delphia; capital, $50,000. Treasurer, Joseph A. Browne. 


M. C. Miller is moving his liquid soap factory from Ta- 
coma to Centralia, Wash. 


The International Remedy Co., of Napanee, Ind., will in- 
crease its capital stock from $10,000 to $50,000. They 
make medicines, perfumes, toilet preparations, etc. 
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PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in FEpERAL anp State official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 

















FEDERAL. 
Foop Inspection Decision 116. 
Amendment to Food Inspection Decision 74. 

In Food Inspection Decision 74, it is provided that: 

Stearin, for mixture with domestic oils, not animal, may 
be admitted without certificate if the importer executes a 
penal bond conditioned upon the subsequent export of all 
stearin thus imported. 

This provision is revoked, and hereafter stearin will not 
be admitted into the United States unless accompanied by a 
certificate, in the form prescribed in Food Inspection 74, 
showing its freedom from disease, as in the case of meats 
and other meat food products of cattle, sheep, swine and 
goats. 

H. W. WILEy, 
F. L. DuNntap, 
Gro. P. McCase, 
Board of Food and Drug Inspection. 
Approved: 
James WILSON, 
Secretary of Agriculture. 
Washington, D. C., April 12, 1910. 


Foop Inspection Decision No. 117. 
The Use of Certified Colors. 


Food Inspection Decision No. 76, published July 13, 1907, 
gives a list of seven coal tar dyes which may, without ob- 
jection from the Department of Agriculture, be used in 
foods until further notice. Food Inspection Decision No. 
77, published Sept. 25, 1907, provides for the certification 
of dyes. Food Inspection Decision No. 77 was amended 
March 25, 1909, by Food Inspection Decision No. 106. 
Some manufacturers have succeeded in producing the 
seven colors, under the conditions outlined in Food In- 
spection Decision No. 77. Certified dyes are now on the 
market. Certified dyes may be used in foods without ob- 
jection by the Department of Agriculture, provided the use 
of the dye in food does not conceal damage or inferiority. 
If damage or inferiority be concealed by the use of the 
dye, the food is adulterated. 

Uncertified coal tar dyes are likely to contain arsenic and 
other poisonous material, which, when used in food, may 
render such food injurious to health and, therefore, adul- 
terated under the law. 

In all cases where foods subject to the provisions of the 
Food and Drugs Act of June 30, 1906, are found colored 
with dyes which contain either arsenic or other poisonous 
or deleterious ingredient which may render such foods in- 
jurious to health, the cases will be reported to the Depart- 
— of Justice and prosecutions had. 

The Department is in possession of facts which show 
that there are so-called vegetable colors on the market 
which contain excessive quantities of arsenic, heavy metals 
and contaminations due to imperfect or incomplete manu- 
facture. While the Department has raised no objection 
to the use of vegetable colors, per se, yet the use of colors 
even. of vegetable origin, open to the objection of exces- 
sive arsenic, etc., should not be used for coloring food 
products. 

F. L. Dunvap, 
Gro. P. McCase, 
Board of Food and Drug Inspection. 

Approved: 

JAMES WILSON, 

Secretary of Agriculture. 

Washington, D. C., April 7, 1910. 


NOTICE OF JUDGMENT NO. 277, FOOD AND 
DRUGS ACT. 
Adulteration and Misbranding of Lemon Flavor. 


On or about January 22, 1909, the Hallock-Denton Com- 
pany, Newark, N. J., shipped from the State of New Jer- 
sey to the State of Pennsylvania a consignment of a food 
product labeled: “The Bon Ton Concentrated Imitation 
Lemon Flavor containing Pure Oil of Lemon fortified with 
Citral Harmless Vegetable Color, Serial No. 1825 Hallock- 
Denton Co., Newark, N. J.” Samples from this shipment 
were procured and analyzed by the Bureau of Chemistry, 
United States Department of Agriculture, and as the find- 
ings of the analysist and report thereon indicated that the 
product was adulterated and misbranded within the mean- 
ing of the Food and Drugs Act, June 30, 1906, the Secretary 
of Agriculture afforded the Hallock-Denton Company, and 
the dealer from whom the samples were purchased, oppor- 
tunities for hearings. As it appeared after hearings held 
that the said shipment was made in violation of the act, the 
Secretary of Agriculture reported the facts to the Attorney 
General, with a statement of the evidence upon which to 
base a prosecution. In due course a criminal information 
was filed in the District Court of-the United States for the 
District of New Jersey, charging the above shipment and 
alleging in the first count that the product was adulterated 
within the meaning of the Act, in that it contained an added 
poisonous ingredient, namely, methyl alcohol, and alleging 
in the second count that it was misbranded within the 
meaning of the act, in that it was labeled “Concentrated 
Imitation Lemon Flavor containing Pure Oil of Lemon 
fortified with Citral Harmless Vegetable Color,” which 
statements were false and misleading, in that the product 
did not contain any oil of lemon, and did not contain a 
harmless vegetable color, but was colored with a coal tar 
dye 

On November 8, 1909, the defendant entered a plea of 
non vult to the second count, and the court imposed upon 
it a fine of $50. 

This notice is given pursuant to section 4 of the Food 
and Drugs Act, June 30, 1906. 

James WILSson, 
Secretary of Agriculture. 
Wasuinerton, D. C., April 7, 1910. 





CANADA. 


Bulletins Nos. 138 and 201 from the Laboratory of the 
Internal Revenue Department, Ottawa, Can.: 

No. 138—Lemon Flavoring -Extract—Mr. A. McGill, 
Chief Analyst, reports that “until we perfect a process for 
the determination of citral and further devise a method of 
certainty distinguishing between the citral derived from 
lemons and that derived from lemongrass, we must de- 
pend on the connoisseur in flavors to enable us to place, 
in proper order of value, the various lemon extracts of 
commerce.” 

Concerning vanilla he exhibits the same hopeless frame 
of mind, for he says (Bulletin No. 201, page 3): “In the 
absence of any legal standard for flavoring extract of 
vanilla, it is impossible for me to express an opinion on the 
samples now reported.” 





Consolidated Chemical Co., manufacture chemicals, 
paints, oils, soaps; capital, $10,000. Incorporators: Will- 
iam McMillan, William G. Metz, R. C. Trupp. 
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NOTICE TO READERS. 

department is conducted under the general super- 
of Samuel E. Darby, Esq., Patent and Trade-Mark 
New York, formerly Chief Clerk 
. Patent Office. This report of patents, 
trade marks, nosey onl designs is compiled from the official 
records of the Patent Office in Washington, D. C. We 
include everything relating to the four co-ordinate branches 
of the essential oil industry, viz.: PERFUMES, 
inc Extracts and Totter PREPARATIONS. 

The trade marks illustrated are described 
heading “Trade Marks Applied For,” 
which registration has been allowed, 


This 
vision 
Attorney, 
and Examiner U. 


220 gga: 


Soap, FLAvor- 


under the 

and are those for 

but not yet issued. 

All protests for infringement, etc., should be made prompt- 
ly to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade marks, labels, 

copyrights, etc., will receive Mr. Darby’s attention if ad- 

dressed to 
PATENT AND TRADE MArK Dept., 
Perfumer Pub. Co., 
100 William St., New York. 


PATENTS REGISTERED. 
954,480.—SAPONACEOUS CompouNnD.—Eduard 
den, Germany. Filed June 21, 1906. 
A composition of matter, 
which are substantially as 


Weiss, Wei- 
Serial No. 322,772 
the constituent ingredients of 
follows :—five and one third 
parts anhydrous ammonia, nine parts alcohol, thirty-eight 
parts water and forty-seven parts olein, substantially as 
described, and for the purpose specified. 


Alameda, Cal. 
Serial No. 479,596. 


957,016.—Tomtet Accessory.—Olive Vale, 
Filed Feb. 23, 19009. 


\n article of manufacture comprising a box having its 
lower edge rolled, a mirror having its edge engaging the 
rolled edge of the box, a spring disk bearing against the 
back of said mirror, and a cover for said box provided with 
an absorbent pad removably secured therein. 


57,446—Soap Cuttinc Macuine.—Zalmon G. Sholes, 
New York, N. Y., assignor to West Disinfecting Com- 
pany, a Corporation of New York. Filed Dec. 10, 1906. 
Serial No. 347,212 


\ device of the class described comprising a casing, a 
rotary cutter near one end thereof, a longitudinal threaded 
bar having a ratchet wheel on one end, a swinging slotted 
plate near said cutter, an eccentric carried by the cutter 
shaft and entering the slot in said plate, a ratchet on said 
plate engaging said ratchet wheel and a follower operated 
by said screw, substantially as described. 
957,009.—SoAp-DISPENSER.—William B. 

( )kla., 

kawa, 


Tonkawa, 
Fauids, Ton 
Serial No. 486,436. 


Garnett, 
somes of one-half to Joseph E. 
Okla. Filed March 29, 19009. 


\ liquid dispensing apparatus comprising an elongated 
valve casing formed at an intermediate point with an out 
let port, the casing being closed at one end and being pro 
vided with a by-pass leading from said closed end and 
re-entering the casing at a point in transverse aline 
ment with the outlet port, the casing being pierced by an 
inlet port intermediate of its other end and the outlet port, 
a liquid reservoir in continuous communication with the 
inlet port, a reciprocatory piston valve formed intermediate 
of its ends with a transverse measuring chamber of less 
length than the distance between the inlet and outlet ports, 
the piston valve being movable into operative position 
within the casing to bring the measuring chamber into 
registry with both the inlet port and the adjacent end of 
the by-pass, and to compress air in the closed end of 
the casing and through the by-pass to forcibly eject liquid 
in the measuring chamber through the outlet port, and a 
spring acting on the piston valve to normally maintain the 
same in inoperative position with the measuring chamber 
in communication with the inlet port and with both the 
outlet port and the adjacent end of the by-pass uncovered. 


TRADE MARKS REGISTERED. 


77,430.—Certain Foods. A. Moll Grocer Co., St. Louis, 


oO, 
Filed May 15, 1909. Serial No. 42,428. Published Feb- 
ruary 8, IIo. 
77,437.—Olive-Oil. 
Filed November 8, 
February 8, 1910. 
77,455.—Pharmaceutical and Toilet 
Medicines. Carlo Erba, Milan, Italy. 
Filed December 20, 1909. Serial No. 46,616. Published 
February 8, rgro. 
77,400.—Olive-Oil.—Francis 
New York, N. Y. 
Filed June 28, 
ruary 8, I9gI0. 
77,464.—Soaps.—K. Hudetz & Cie., 
Hungary. 
Filed October 12, 
February 8, 1910. 
77,465. Soap.—The Hygienic Products Company, Canton, 
Ohio. 
Filed October 18, 
February 8, rgro. 
77,553-—Cotton-Seed Oil 
Cotton Oil Co., Louisville, Ky. 
Filed October 9, 1909. Serial No. 45,201. 
February 15, 1910. 


New York, N. Y 


Michele Bacci, ; 
Published 


Serial No. 45,765. 


Preparations and 


H. Leggett & Company, 


1905. Serial No. 9,312. Published Feb- 


Jungbunzlau, Austria- 


1909. Serial No. 45,257. Published 


1909. Serial No. 45,393. Published 


and Butter-Oil—Louisville 


Published 


acts. Price Flavoring Extract 

Company, Chicago, III. 
Filed December 15, 19009. 

February 15, IgIo. 


Serial No. 46,515. Published 


77,569.—Preparation for the Coloring of the Hair. Rain- 
how Dye Co., New York, N. Y. 

Filed November 24, 1909. Serial No. 46,006. 
February 15, 1910. 


Published 


77,633.—F lavoring Extracts. 
pany, New York, N 
Filed et 28, 
ary 22, IQIO. 
77,640.—Soap. 
Ohio. 
Filed 


Francis H. Leggett & Com- 


1905. Serial No. 9,355. Published Febru- 


The Globe Soap Company, Cincinnati, 


1909.. Serial No. 46,616. Published 


December 20, 
February 2? I TC 
77,041.—Soap. 

Ohio. 
Filed December 20, 


The Globe Soap Company, Cincinnati, 


1909. Serial No. 46,617. Published 


February 22, 1910. 
77,048.—Soap and Washing Powder. 
New Kensington, Pa. 
Filed September 3, 1900. 
February 22, 1910. 
77,690.—Soap. Herman 
Filed January 7, I9gI0. 
March I, 1910 


Hayes & Willrich, 


Serial No. 44,523. Published 
Amshoff, Louisville, Ky. 
Serial No. 46,977. Published 


77 702. 


4404 
land. 


Filed July 21, 
I, IQto. 


—Soaps. Calvert & Co., Manchester, 


Eng- 


1909. Serial No. 43,676. Published March 


77,719.—Perfumes. 
Mich. 

Filed January 3, 
March f, 1gI0. 

77,728.—Sachet- Powder. 
more, Md. 

Filed December 29, 1900. 
March 1, rgro. 

77,755-—Washing Compound. 
Louis, Mo. 

Filed December 31, 
March 1, Igro. 

77,759.—Soap and Soap Powders. 
Wayne, Ind. 

Filed January 7, 
March 1, Igro. 


Frederick Stearns & Co., Detroit, 


1910. Serial No. Published 


46,886. 


The Henry B. Gilpin Co., Balti- 


Serial No. 46,792. Published 


Anne E. Rawlins, St. 


1909. Serial No. 46,826. Published 


Roach Brothers, Fort 
Published 


1910. Serial No. 46,947. 

















FOREIGN CORRESPONDENCE AND MARKET REPORT 








BULGARIA. 

The prospect of the coming rose crop is unusually favor- 
able and satisfactory. The winter has been exceptionally 
mild and entirely free from excessive cold spells—a most 
important factor in rose growing, when it is remembered 
that the rose is an extremely delicate plant. Frosts a 
short time before the harvest are particularly disastrous, 
and unseasonable rains, which soon become snow on the 
mountain tops, easily cause these frosts. Early and severe 
droughts, too, even if unaccompanied by frosts, are preju- 
dicial to the rose crop. This spring has been, so far ex- 
ceedingly propitious, so that at present there is every sign 
of not only a very rich, but also a very early crop, which 
promises to be a record one. The harvest, which as a rule 
commences about the third week in May, will this year 
be considerably earlier—in some parts it is estimated that 
it will be a fortnight earlier than last year—while the 
atmospheric conditions indicate a long harvest, cloudy 
Ordinarily, gathering 
lasts from daybreak until about ten o’clock, but if the day 
be cloudy it may go on all day, and with soft rains a har- 


skies being particularly essential. 


vest which usually lasts from twenty to thirty days will 
last well over a month, as there is every prospect of it 
doing this year. The roses, too, are extremely good, and 
if the present favorable conditions continue, the otto dis- 
tilled will be of the best quality. 


ENGLAND. 


Mr. William Knight, who died at Brighton recently, was 
the lost survivor of the three sons of Mr. John Knight, 
the founder of the firm of John Knight & Sons (now 
John Knight, Ltd.), soap manufacturers, Silvertown, E. 
The deceased was 92 years old, and was the father of Mr. 
Duncan Knight, the present chairman of the company. 


FRANCE. 


Parts.—The French Minister of Public Instruction has 
just nominated a special and permanent committee for 
preparing the future edition of the Codex Medicamentarius. 
It will also undertake the preparation of any supplements 
of the 1908 Cudex. The committee consists of twenty-three 
members and includes the most distinguished pharmacists 
of Paris, such as MM. Guignard, Bourquelot, Buchet, 
Henri Gautier, Grimbert, Jungfleisch, Leger, Marty, Mou- 
ren, Perrot and Crinon. 

The situation of the vanilla market in Europe during 
the last month was a very firm one and values were stead- 
ily maintained. A striking evidence of it was the last Lon- 
don auction and a fortnight later the public sale in Paris, 
where all lots were cleared at high prices. The 
firmness will govern the next London auction to be held 
on the 11th, where very little will be offered, and I see 
absolutely no decline of prices until the beginning of next 
year, and even at that moment the decline will not be 
a marked one, because the stock will still be a very small 
one. 


same 


The arrivals in Marseilles last month, against the same 
period in 1909 show the following figures: 
1909. 1910. 
Cases. Cases. 
April ULE, RCN eT 45 
April 2 OC 37 


82 
of 201 cases on 10,000 kg. Con- 
sidering the fact that by now the arrivals are finished and 
that the stocks in Europe are scarcely sufficient for the 
consumption on the Continent until the new crop arrives, 
we shall see quite certainly still higher prices during the 
next few months. 


which means a shortage 


GrassE.—The early days of April here were remarkable 
for weather truly abnormal, for copious snow and hail, 
which is very rarely experienced at this season. We are 
in receipt of a few lines from Vallauris, advising us that 
a violent hail storm descended on that place on April 6 and 
literally cut to pieces the orange trees which were in full 
The new shoots of the trees hang pitifully from the 
branches; in other words, it is a veritable disaster. 

In the Menton region the trees do not appear to have 
suffered as much, but if it is true that certain quarters of 
Vallauris have been devastated the damage may be re- 
garded as considerable because the most important Seville 
(Bigaradiers) orange growing section is concentrated in 
this district. 

In furnishing you with this information we reserve the 
right to proceed to the district in order to judge for our- 
selves so as to be able to give you an account later. 


sap. 


CANADA. 


Consul Frank Deedmeyer, of Charlottetown, P. E. L, 
remarks: “Canadian women seem to prefer American toilet 
articles, for of the total imports of Canada falling under 
the head of this classification ($1,014,449), over one-half, 
$556,272, comes from the United States, against $187,216 
from France and $153,061 from Great Britain. The im- 
ports from the United States were as follows: Toilet 
soaps, $145,809; non-alcoholic perfumes, powders, washes, 
pomades, $133,086; brushes, $130,547; combs and handles, 
$69,537; alcoholic perfumes, bay rum, colognes, washes, 
$36,264; celluloid goods, $35,119; whisks, $5,010. 

“Many of the well-known American toilet soaps are not 
on sale in the province of Prince Edward Island. Ameri- 
can exporters in these lines will find here a good market 
for their products.” 


PARAGUAY. 


Consul Cornelius Ferris, Jr., of Asuncion, furnishes the 
following “information” concerning petitgrain oil in Para- 
guay, supplementary to a previous report from the Asun- 
cion consulate in 1908: 

The wild bitter orange is so abundant in Paraguay that 
the leaves can be gathered at all seasons. The trees are 
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stripped by the natives, who receive about 12 cents, Ameri- 
can, per 22 pounds of leaves. It requires 550 to 660 pounds 
of leaves to make a quart of oil. The process of distilla- 
tion is simple, almost primitive. It takes four hours to 
distill a quart of oil. On this account the dealers and ex- 
porters, after purchasing the oil, refine it in their own 
establishments, purifying and filtering it by a secret process. 
The oil before purifying has a distinctly oily odor, while 
after purification it has a perfume like Florida water. 

It is asserted that a European country, which may be 
said to control the market, mixes a little oil distilled from 
orange flowers with the petitgrain oil and puts it on the 
market as neroli—it is even claimed that the best grade of 
the Paraguayan product has been branded in that country 
as “neroli.” 

Oil of petitgrain is used as the basis of perfumes, espe- 
cially in the scenting of toilet soaps. It is the only Para- 
guayan product exported to the United States, the exports 
thither in 1909 amounting to 17,264 pounds, valued in gold 
at $24,767. 

The price of the oil in Asuncion in February was $3.70, 
gold, per 2.2 pounds, but the price is subject to fluctua- 
tion on account of exigencies of the French market, the 
principal outlet for the product. 


THE DOMESTIC MARKET. 


The trading in essential oils and kindred products has 
been of a routine character during the past 30 days or so, 
there being little of note to record. These same con- 
ditions seems to be present in other lines of business, ac- 
are passing 


cording to common report, so doubtless we 


Geranium, 
Ginger 
Gingergrass 
Hemlock 


Almond, Bitter 


Artificial 
a | er yr 
Peach-kernel 
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through a temporary reaction on the return road to pros- 
perity. Interest still centers in orange oil because of the 
pending protest before the Board of General Appraisers. 
The importer’s side of the case was presented on April 
21, and the Government has secured several adjournments 
to get time to prepare its defense properly. The next 
hearing is set for May 24. 

The price of oil wintergreen, genuine, is liable to be af- 
fected if the suggestion of the Committee on Standards, 
Assn. Off. Agr. Chem. receives legal sanction. They pro- 
pose to recognize as “oil wintergreen” either the genuine 
leaf oil or oil sweet birch. This is referred to at greater 
length in our editorial page. 

BEANS. 

Bourbons are moving fairly well but prices are being 
well maintained. Recessions are not looked for, as stocks 
in France are low and arrivals are hardly more than ade- 
quate to meet Continental requirements. 


SOAP MATERIALS. 


Tallow, city, .073¢ (hhds.); country, .07%. 

Grease, brown, .06%; yellow, .067% 

Cottonseed Oil, crude, tanks, 6.50(@6.60 ; summer yellow, 
prime, 74@7%. 

Cocoanut Oil, Cochin, .11; Ceylon, .o9%. 

Olive Oil, in bond, 80@.85. 

Olive Oil, Foots, prime, .063%. 

Palm Oil, Lagos, .07%4; red, prime, .07. 

Peanut, .07%. 

Soya Bean Oil, 

Chemicals, borax, 
60 p. c., $1.90. 

Rosin, .30@.32. 


0414; caustic soda, 80 p. c. basis of 
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Louis Sam- 


77,764.—Ointment,. Hair-Tonic, and Salve. 
uels, New York, N. Y. 

Filed January 6, 
March 1, Igo, 
9g 77 — Met. Alcohol. Wood Products Co., Buffalo, 


1910. Serial No. 46,923. Published 


Filed November 22, Serial No. 46,070. Published 
March I, Ig10. 

77,803.— Perfumes. 
Mich. 

Filed January 3, 1910. Serial No. 
March 8, rgro. 

77,806.—Soap. 
N. 3. 

Filed October 21, 
March 8, rgro. 

77,807.—Washing and Cleaning Powder. Halsey J. Tib- 
bals Chemical Manufacturing Company, Philadelphia, Pa. 

Filed April 12, 1909. Serial No. 41,741. Published 
March 8, 1910. ; 

77,852.—Shampoo Preparations and Hair-Tonics. United 
Drug Company, Boston, Mass. 

Filed December 23, 1909. Serial No. 46,604 
March 8, rgIo. 


1909. 


Frederick Stearns & Co., Detroit, 


46,887. Published 


Granulator Soap Company, New York, 


1909. Serial No. 45,450. Published 


Published 


LABELS REGISTERED. 


(For a Polishing Compound.) 


15,157.—Title: ‘“Andico.” 
Filed March 


The Anti-Dirt Company. Cleveland, Ohio. 
23, IQI0. 

15,170.—Title: “Bear's 
Ointment.) Montague M. Bear, Chicago, III. 
22, IQIO. 

23,197.—Alphonse Lachaise, Angouléme, France. 
Noy. 9, 1906.—Tooth Powder, Tooth Paste, and 
Wash. 

36,336.—Hewlett Bros. Co., Salt Lake City, Utah. 
July 28, 1908.—Flavoring Extracts, etc. 

39,323—Elmo Sisters, Pittsburg, Pa. Filed Dec. 15, 
1908. (The portrait shown being that of Margaret Dry- 
den ).—Massage Creams, Rouges, Powder Paste and Hair 
Tonics 

39,.733.—C. F. A. Sarg, Vienna, Austria. Filed Jan. 
6, 1909. (Consists of the name “Sarg” as written by the 
said Carl Sarg).—Hair Tonic, Tooth Paste, Tooth Cream, 
Lotion for Rinsing the Teeth and Mouth, Nail Polish, Per 
fumes and Glycerin 


Exquisite Cold Cream.” (For 
Filed April 


Filed 
Tooth 


Filed 


Newark, N. J. Filed 


fanciful). 


43.023.—Philo Hay Specialties 2 
June 14, 1909. (The portraits shown being 
Soap. 

44,746.—The C. S. Morey Mercantile Co., Denver, Colo. 
Filed Sept. 17, 1909.—Vanila Extract, etc. 

45.532.—Walker Chem. Co., Des Moines, Iowa. 
Oct. 25, 1909. (The mask on the face of the woman, 
portions of her dress and hat, the ornamental leaf-like 
design, and the word “Cold Cream” being printed in red, 
no claim being made to the words “Theatrical Cold 
Cream.”—Cold Cream 

45,030.—Robert A. Anderson, Fort Worth, Texas. 
Filed Oct. 30, 1909.—A Toilet Article in the Nature of an 
Antiseptic Deodorizing Powder. 

46,080.—Donato Maddaloni, New York, N. Y. Filed 
Nov. 23, 1909 (Representing a street scene in an 
Italian city, the portrait being those of Dante and Beatrice, 
no claim being made to the words “Olio d’Oliva Puro, 
Qualita Sublime, Pure Olive Oil, Lucca, Italia.”)—Olive 
Oil. 

46,161, 46,162, 46,164, 46,165, 46,166, 46,167, 46,170, 46,171. 
—Lautz-Bros. & Co., Buffalo, N. Y. Filed Nov. 29, 1909.— 
Soap. 

46,447.—Lord and Russell Chem. Co., 
Filed Dec. 11, 1909.—Talcum Powder. 

46,793.—The R. T. French Co., Rochester, N. Y. 
Dec. 29, 1909.—Flavoring Extracts, etc. 

46,9063—The H. D. Lee Mercantile Co., 
Filed Jan. 7, toro. Flavoring Extracts, ete. 


Filed 


Richmond, Va. 
Filed 


Salina, Kan. 


47,311.—St. Louis Coffee & Spice Mills, St. Louis, Mo, 
Filed Jan. 22, 1910.—Flavoring Extracts, Cottonseed Oil, 
etc. 

47,520.—Graf Bros., New 
1910. (The picture shown 
Cloth for Tinting the Face. 

47,548.—C. T. Perry & Co., Helena, Mont. 
2, 1910.—Soap Powder. 

47,500.—The French Mfg. Co., St. Louis, Mo. Filed 
Feb. 5, 1910. (The picture shown being fanciful) —Flavor- 
ing Extracts, etc. 

47,641.—The DeMeridor Co., Scranton, Pa. Filed Feb. 8, 
1910. (The same being the portrait of Miss Bernice Nor- 
cross).—Toilet Cream. 

47,702.—John Goggin, New York, N. Y. Filed Feb. 10, 
1910. (Consisting of my portrait and facsimile signature), 
Cotton Seed Oil. 

47,729.—William F. 
Feb. 11, 1910.—Soap. 

47,802.—Seminole Chem. Co., 
14, 1910.—A Flavoring Extract. 

48,003.—The J. B. Williams Co., 
Filed Feb. 24, 1910.—Soap. 

48,131.—Frederic Silvester Mason, New York, N. Y. 
Filed March 2, 1910. (Consists of the name “Mary Gar- 
den,” and the portrait of Mary Garden).—Perfumes. 

48,141.—William A. Moore, St.:Paul, Minn. Filed March 
3, 1910.—Tooth Powders. 

48,253.—Jean Senegas, New York, N. Y. Filed March 
7, 1910.—Hair Dressing, Hair Tonic, Hair Dye, Face 
Powder, Rouge, Hand Lotion, Toilet Water, Toilet Cream, 
and Perfume. 

48,412.—Lever Brothers Co., Portland, Me. Filed March 
15, 1910.—A Preparation of Oxygen for Bleaching, Cleans- 
ing and Purifying. 

48,422.—The Roessler & Hasslacher Chem. Co., 
York, N. Y. Filed March 15, 1910.—Toilet Creams. 

48,449.—The Bittman-Todd Grocer Co., Leavenworth, 
Kan. Filed March 16, 1910.—Flavoring Extracts, etc. 

48,469.—Gerhard Mennen Chem. Co., Newark, N. J. 
Filed March 16, 1910.—Talcum Powder. 

48,579.—Charles H. Adams Co., Ltd., New Orleans, La. 
Filed March 21, 1910—Flavoring Extracts, etc. 

48,589.—The S. C. Randals Co., Houston, Texas. 
March 21, 1910.—A Dry Shampoo. 

48,617.—Edwin Cudlipp, New York, N. Y. Filed March 
23, 1910.—Ointment for Chapped and Cracked Skin. 

48,734-48,736.—The Roessler & Hasslacher Chem. Co., 
New York, N. Y. Filed March 30, 1910.—Washing Powder 
Having Detergent Properties 

48,769.—Elder-Harrison Co., Baltimore, 
March 31, r910.—French Olive Oil. 

48,779.—New England Laundry, Hartford, Conn. 
March 31, 1910.—Soap. 

48,780.—The J. B. Williams Co., 
Filed March 31, 1910.—Soap. 

48,790.—James T. Padgett, New 
April 1, t910.—A Preparation to 
Excessive Perspiration. 

18,005.—Grossfeld & Roe Co., Chicago, Ills. Filed April 9, 
1910.—Soap and Washing Powder. 

49,100.—Bristol Drug Mfg. Co., Bristol, Va. 
14, 1910.—Flavoring Extracts. 


York, N. Y. Filed Feb. 2 
being fanciful)—A Rouge 


Filed Feb, 


Helmer, Burlington, Iowa. Filed 


St. Louis, Mo. Filed Feb, 


Glastonbury, Conn, 


New 


Filed 


Md. Filed 
Filed 
Glastonbury, Conn. 


Filed 


Lessen 


Bloomfield, Mo. 
Deodorize and 


Filed April 


CIRCULARS, ETC., RECEIVED. 


FritzscHE BrotHers, New York.—Latest price list of 
essential oils, synthetics, fine drugs, colors, ete. 

JeancarpD Fits & Co., Cannes, France.—Price list and 
bulletin, April, r910, No. 14. The publications of this firm 
are always of special interest because of their scientific 
character. In the list before us there is a review of the 
principal French flower crops, and an exhaustive article on 
the Pharmacopoeal Standards of Essential Oils, by MM. 
Paul Jeancard and Conrad Satie. 

SYNFLEUR SCIENTIFIC LABORATORIES, Monticello, N. Y.— 
Export Leaflet No. 10, April 1, t910. This leaflet contains 
a number of testimonials regarding Synfleur products, 
written by users. 
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SPRINKLER TOPS 
POWDER TOPS 


CUT GLASS 
BOTTLES 


BITTER TUBES FANCY PERFUME 


o 
MOULDS MADE 
FOR EXCLUSIVE 

DESIGNS 


BOXES 
and 
SPECIALTIES 


oOo 


IMPERIAL METAL CARL BOMEISLER 


MFG. CO. 








(Successor to 


(CARL BOMEISLER, Prop.) 1. SPRINCER & CO.) 


420-422-424 EAST (06th 


ST., NEW YORK 








S& A 
Pomades ana Concretes 


Represent the oldest and best, as well as the 
newest and best in natural flower odors. The 
only perfect substitute for the best Pomade 
washing is a solution of the S & A Concretes. 
Try 80 per cent. of ours against 100 per cent. 
of any other. 


Christoff’s 
CXC 
Otto of Rose 


Get our price and compare qualities 
before contracting, 








INNIS, SPEIDEN & CO. *“tkis" 46 Cliff St, New York 


218 Purchase Street, Boston 9-11 West Michigan Street, Chicago 147 S. Front Street, Phila 











ESTABLISHED _ 1884 


ROCKHILL & VIETOR 


114 JOHN ST., NEW YORK 
119 FRANKLIN ST., CHICAGO 


Otto of Roses, U. S. P. 


Orris Concrete 


’ OIL OF LAVENDER 
Rh OIL OF THYME (.r im 
BRAND OIL OF ROSEMARY 
OIL OF VETIVERT, 
PURE 


OIL OF BOIS DE ROSE 


(FEMELLE) 


GIVAUDAN’S SYNTHETICS 


BRAND MUSK-AMBRETTE 


( MUGUET 
CHEVREFEUILLE 
GIROFLEE 











New Specialties 


H.C. Fox & Sons, Inc. 








MANUFACTURERS 
OF 


Glass Bottles 


Perfumers, Druggists 
and Chemists 


+ ACTCRIES AND GENERAL OFFICE 


Schuylkill Ave. and Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 15 India Street 
NEW YORK BOSTON 








Special Attention Given to Perfumers’ 
Requirements and to New Designs 
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The American Standard 
For High Grade Bottles 


Our perfume bottles have been leaders in style, 
design and quality for over 20 years. 


AN UP-TO-DATE BOTTLE IS 
YOUR SILENT SALESMAN 
Quality goods for quality people. 

Good goods are worthy of a good package. 


CUT GLASS BOTTLES 


Designs and prices furnished upon application. 


CARR-LOWREY GLASS COMPANY 


Works and Main Office: BALTIMORE, MD. 
New York Office: 290 BROADWAY 








The above engraving shows a round- 
shouldered face powder box 234” in diame- 
ter. This and the 3 1/16” size are most 
commonly used. 

A variety of finishes in both telescopic 
and shouldered styles; and in_ several 
diameters and heights. 

We make small paper boxes. 


E. N. ROWELL CoO. 
BATAVIA, N. Y. 

















Finest Possible Quality 


OIL ROSEWOOD 

OIL VERBENA—French 

OIL PATCHOULY-—Selected Leaves 
OIL RHODIUM—Very Fine 





Natural Flower Essences 


that are really natural 


ROSE —A beautiful product from the 


finest French roses. 


JASMIN—Second to none on any market. 





BERNARD — ESCOFFIER FILS 


Established 1820 
GRASSE, FRANCE 
American Agent, GEO. V. GROSS, 130 Pearl St., New York 











(SYNTHETIC) 


Wty JASMINE 











$1.50 per oz. $22.00 per lb. 


G A PUNGENT and POWERFUL Jasmine oil. 
@ The “DUCO” quality is extremely fine and 
better than any other Jasmine on the market, BE- 
CAUSE it is the SWEETEST, STRONGEST and 
most NATURAL JASMINE Synthetic. 
@ It contains NO Indol and DOES NOT dye red. 
@ It is worth your while to give it a trial, as we are 
certain that you can cheapen the cost without cheap- 
ening the quality of many of your products, by using 
our DUCO Synthetic Jasmine. 

COMPETITION 


@ In order to meet competition in price, we are 
offering our HIGHEST GRADE Synthetic Jasmine 
at a special figure of $22.00 per lb. 

@ We will send, prepaid, ONE OUNCE SAMPLE 
for $1.00. 

g On receipt of your first order for one-half pound 
or more, WE WILL CREDIT YOU with the dollar 
paid by you for sample. 


DUCAS CHEMICAL COMPANY 
“*Manufacturers for Manufacturers’’ 
Hudson Terminal Building 
NEW YORK, N. Y. 
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E. Sachsse & Co., Leipzig 


Established 1859. 
Manufacturers of 


High-Class Essential Oils 


Oils Ambrette, Cinnamon pure, Orris Root, etc. 
TERPENELESS ESSENTIAL OILS 


Oils Bay, Lemon, Orange, Rosemary, etc. These 
Terpeneless Essential Oils are manufactured by a 
new process of our own, and are far superior to other 
makes. 


ARTIFICIAL ESSENTIAL OILS 
Oils Bergamot, Neroli, Rose, Ylang Ylang. 


SYNTHETIC PERFUMES 
Beeswax perfume, Benzylacetate, Geraniol, Hya- 
cinth, Muguet, Nerolin, Trefol. 


FLOWER OILS, Free of Alcohol and Fatty 
Substances 


Honeysuckle, Hyacinth, Lily of the Valley, Narcissus, 
Pinkblossom, Sweet Pea, Violets. 


All bottles must bearourtrade mark 


Agents for the United States: 
Magnus, Mabee & Reynard 


257 Pearl Street 
NEW YORK 


FRENCH 


OLIVE OTL 








E emphasize the fact that our 
Olive Oil is really pressed from 
olives grown in France, and on 
our own lands in the very best part of 
the olive district—the higher plains of 
the French Alps. 
Let us send you a sample of “Sur- 
fine” brand, the virgin pressing, and 
you will handle it regularly. 


Serial No. 521. 


PIERRE SICARD 


CANNES, FRANCE 


American Branch: 273 Pearl St., New York 


22 Fifth Ave., Chicago. 514 Arch St., Philadelphia. 
244 California St., San Francisco, 





























Three More Stars 


ROSE C. M.—A true flower odor; has the 
strength of otto; guaranteed not to con- 
tain geraniol or oil geranium. Will not 
undergo chemical change after blending 


with other products. - - $42.50 per Ib. 


YLANG YLANG C. M.—A perfect substitute 
for the natural oil in sweetness aud 


strength. - - - - - - $2880 per lb. 


VIOLET VERDURE—Cheapest product for 
giving the leaf and stem effect. Can be 
used in perfumes, toilet powders and 


other preparations. - - $12.00 per Ib. 


Write for our Complete List 


COMPAGNIE MORANA, Zurich, Switzerland 
American Branch: 


110 West Thirty-fourth Street, New York 














J. Mero & Boyveau 


A. SITTLER, Sucr. 


GRASSE (Established 1832) FRANCE 


Raw Materials for Perfumers 
and Soapmakers 


Essential Oils and Pomades 


Concrete and Liquid Pure 
Essences 


Flower Waters 


Almond () { [ S 


Olive and 
Peachkernel 
DIRECT CORRESPONDENCE SOLICITED 
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CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. To display advertisers and 
regular subscribers this service is free; all others 25c, per line per 
insertion. Cash with order. Address all communications to 

PERFUMER PUB. CO., 100 William St., New York. 


BUSINESS OPPORTUNITIES. 

















For Sate.—About twelve gross % oz. 
bottles, made by a leading bottle house 
than cost. 


fancy perfume 
Will sell at less 
Address G. C. S., care of this journal. 





WantTEp.—Second- hand talcum powder sifter and | mixer ; 
capacity 300-600 Ibs. Must be in first class condition. Ad- 
dress H. K., care of this journal. 





ImporTED Lapets for 
samples on request 
Mo. 

W anen.—Sales Agents to handle 
perfume composoils and concentrates. 
line. Liberal commissions, exclusive 
parties. Mertrzcer CHEmMIcAL ComMPANy, 
New York. 


perfumers; exquisite designs; 
Box 115, Merchants Station, St. Louis, 


our high-grade 
Principal or side 
territory to right 
164 Front Street, 


A TECHNICAL and practical toilet and shaving soap- 
maker ; 7 ae able to produce new and superior goods. 
Address, G. M. L, care this journal. 

E MBOSSED GoLp SEALS AND LaABseELs of highest quality for 
perfumers. Write for samples. F. E. Mason & Son, 
Batavia, N. Y. 


WE ARE SPECIALISTS in the manufacture of casein rolling 
massage cream. Write us for samples and quotations. 
Get our prices before placing your contract. Mark W. 
ALLEN & Co., Detroit, Mich. 


For Sarte.—A_ well-advertised French novelty perfume 
business; will sell stock at manufacturer’s cost; present 
owner not capable of running business; very cheap. A. 
W., care of this journal. 





WE want, as a SALESMAN, a young man who is some- 
what familiar with the use of essential oils and perfumery 
specialties. Experience in selling not essential. Address 
S., care of this journal. 


WE are SPECIALIsTs in the manufacture of Concentrates 
and Flower Oils. Write us for price list and quotations. 
Get our prices before placing your contract; our Flower 
Oils are high-grade oils. Perfumes made from our oils 
will be equal to the very best French perfumes. E. G. 
Fritz Co., No. 551 Clinton Av., North Rochester, N. Y. 


BEAUTIFUL STOCK 
14 oz. and 2 oz. 


LABELS.—Six designs for perfumes, 
sizes; one design for toilet waters, 4 oz. 
and 8 oz. sizes. A great bargaain. Write for samples and 
prices. State quantity you can use. M. de Huguené, 24 
Barclay St., New York. 





Loew Fixter Press for sale with 600 sheets filter paper. 
with or without force pump. Used for three months. Cost 
complete, $185.00. In perfect condition. O. K. for vanilla 
or other extracts, as well as perfumes, toilet specialties, 
wines, etc. THE Soyer CompANy or AMERICA, Mead- 
ville, Pa. 


Let Us Be Your Acent 1n CENTRAL NEW 
Vicinity.—We now have several good accounts in the 
drug line, and want to add an essential oil account. 
Strictly commission basis. STanparp Sares Co., Rocn- 
ESTER, 





YorK AND 
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BUSINESS OPPORTUNITIES. 





WaANTED.— Vol. 
bers or bound. 
Hartfo rd, Conn. 


W ANTED—An_ essential oil 
territory, understanding 
place for the right man. 
of this journal. 


1 of THe AMERICAN PERFUMER, in num 
Address, stating price, N. P. Fletcher & Co, 





salesman for Eastern 
business thoroughly. Good 
Reply by letter to X Y Z, care 


Anyone selling the perfume and _ toilet goods, man- 
ufacturers desirous of establishing or changing present 
New York office, communicate with Blue, c/o AMERICAN 
PERFUMER. 





For Sare.—Paying business, established six years, 
manufacturing, complete line of Perfumes, Toilet Waters, 
Powders and Extracts. Will sacrifice at invoice, about 
2,000, which includes trade name, formulae and good 
will. Reason for selling, sickness. For further particu- 
lars, address T. K., c/o this journal. 





EXPERIENCED perfume chemist is willing to sell his for- 
mulas for perfumes, toilet preparations and flavoring ex- 
tracts; they include many foreign and domestic specialties. 
Address CONSULTANT, care of this journal. 


For Sate.—A brand new water bath steam kettle; c 
ity, 300 gallons; 
and mixer. 


capac- 
or will exchange same for a powder sifter 
Address Water Batu, care of this journal. 





SITUATIONS WANTED. 
ATTENTION Sasienerniem, —For line representation on 
Pacific Coast, write Chas. H. Adler, 227 Lumber Exchange, 
Portland, Oregon. 
¢ _ ADUATE analytical chemist, 
facture of 


experienced in the manu- 
perfumes and toilet preparations is open for 
engagement as perfumer, or factory manager; salary 
moderate to start. Address L. H. C., care of this journal. 


Cuemist, skilled in the manufacture of 
tracts, cordials, bitters, cough syrups, etce., 
with $10,000. Best 
this journal 





flavoring ex- 
seeks a partner 


references. Address Oakland, care of 


GRADUATED and Registered Pharmacist with experience 
in the manufacture of toilet preparations and perfumes, 
seeks a position as assistant in a Perfume Laboratory; 28 
years old; married. Salary $20 a week to start. Good 
references. Address Stone, care of this journal. 


Two years ago I returned to Europe, after several : years’ 
experience with American manufacturers of perfume and 
toilet preparations. I am now again in New York, ready 
to connect with some first-class concern that wants an 
At perfumer and soap maker. Address Barn, care of this 
journal. 


CHEMIST, oduct ated mg man with five years’ practical 
experience in up-to-date laboratory work in the line of 
toilet and tooth preparations of all descriptions, wishes to 
connect with progressive house. Now employed, wants 
more responsibilities which he has individuality, intellectual 
and moral ability to meet. Best of references, security, 
would invest few hundred dollars. Address Hustler, care 
of this journal. 


Subscribe Now for Vol. 





March, 1910--February, 1911 


Price, $1.00 
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in num- “COLLAPSIBLE 


r & Co, TUBES and 9” Collapsible Tubes ALL SIZES 


everything for 


> teirawe’ he SY Plain ==: Decorated 





Good 


Y Your present label reproduced directly on the Tube, or we will prepare 
4, Cate 


new designs and submit for your approval. 


— & ey Advise us the size tubes you desire and let us 
$, man. ‘ c™ send you samples—Our prices will surprise you 
present ' eg 
MERICAN eS Standard Specialty and The Company 
—— \ Don’t forget that the STANDARD KEY i ee 

years, is—‘ THE KEY-TO-THE-SITUATION”’ Collapsible Tahes no Metal Specialifes 
Waters, ASK US ABOUT IT Now Brighton, Pity 
», about 
id good 
particu- 


“© |OTTO or ROSE--GuarRANTEED PuRE 


ecialties. 


_§ By V. PETCHEFF © CO., Sopote, Bulgaria 
; capac- 


er sifter ORIGINAL COPPERS 


yurnal., 








Messrs. V. Petcheff & Co. have been engaged in the distillation and sale of this oil for many 
years, and can assure you of a pure oil at a reasonable price. Write us for sample quotation. 





ation on , SELLING AGENTS: 


ROCKHILL & VIETOR, 114 John St, NEW YORK 


xchange, 





e manu- 
ypen tor 
salary 


owt F | OIL OF SWEET PEA 


ring ex- 
| partner 
, care ot 











A new production of extraordinary merit. 


(perience 
erfumes, 


tory; 28 
“i the price. Let me send you a sample. 


Far superior to continental oils at double 


NO, 49%, NO. 51. 








ne a HARRY L. NOTTER BRASS GOODS MFG. CO. 
vane Se 39 So. Water St. CHICAGO 290 Nevins St., Brooklyn, WN. Y. 


sada Designers and manufacturers of Sheet Metal 
practical Specialties—such as Caps for Talcum and 
> line of IMPORTED DOMESTIC Toothpowder Cans and Jars, in Brass—Polished, 
vishes to ° 

* woall Nickelplated, etc.—and other metals. 


llectual 
— Send us a description or drawing of what you want; or a 
> segs: : sample of what you are using and we will submit quotations. 
er, car 


Let us send you samples and prices 
and open your eyes 











Distributing Agent 


JAMES HH. FURMAN 
36 La Salle Street CHICAGO, ILL. 
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Everything s’ high! 
but 





you can at least save those expensive experiments, 
and the cost of those goods which ultimately only in- 


crease the mock values of 


a back shelf 


A new customer (attained through our last adver- 





tisement of our Corylopsis, in this paper) writes: 
“We are delighted with results obtained by using 
your oils.” Try one ounce of Rose Petale at $3.50, 
Corylopsis for Talcums at $2.50, Valley Lily at $2.00 
or any one of 200 others. A new and very excellent 
one is Anémone at $2.75. Special prices for con- 


tracts and large quantities, but no free samples. 





ee 


The Charles E. Sholes Company 


Essences la Base, Concentrates and 
Perfumers’ Accessories 


164 Front Street NEW YORK 
11 Cite Trevise, PARIS 








Certified € 


For Confectionery 
and Food Purposes 








@ We are pleased to announce that we are 
now prepared to offer the COAL TAR 
COLORS specified in Food Inspection 
Decision No. 76 and duly certified by 
the U.S. Department of Agriculture. 


@ We also offer a full line of colors for 
soaps, perfumes and toilet preparations 


@ Inquiries for samples, prices and other 
information will have our prompt attention. 


National Aniline & Chemical Co. 
100 William Street New York 








VANILLA BEANS 
SHOULD BE 
CHOPPED 


j 

NOT MASHED, AND SHOULD aan 
BE KEPT COOL ALL THE 
WHILE. 

With this chopper beans may 
be cut up as fine as desired, 
When beans are ground they 
become heated, and their odor 
and flavor is affected by the 
metal lining of the grinder, 


Already used by many prominent extract manufacturers, 
Also used for chopping Tonka Beans, Lemon and Orange Peels, 


JOHN E. SMITH’S SONS CO., BUFFALO, N. Y. 














FILTER PRESSES 


WILLIAM R. PERRIN & COMPANY 
CHICAGO . 
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DR. MEHRLANDER & BERGMANN 
( § 0 Q HAMBURG, GERMANY 
Distillers of 


FRUIT FLAVORS Essential Oils & Essences 


Specially well placed for Anethol, Oil of Coriander, 
Fennel, Patchouly, Mustard gen. and art, Cinmamon 
Ceylon, Almonds artificial, free from chlorine 


THAT’ S ALL ies Our knoll iuliinice 


SUPERIOR- Acetophenone, Amylsalicylate (Orchidee Trefol), 
eat Se Benzylacetate, Benzylbenzoate, Bornylacetate 
QUA Citral, Fragarol, Aubepine Hyacinthe, Isoeu- 
PUR genol-Ethylicether, Yara Yara, Linalool, My- 
ristic Acid, Paracresol-Methylicether, Reseda, 
Neroline, Terpinylacetate, Ylangol, Cinnamic 
Alcohol, Neroly Art, Niobe, Civet Art. 
WRITE FOR SAMPLES AND PRICES 


Serial No. 5380 Stock in New York in the hands of our Agents 


INNIS, SPEIDEN & CO. 


T. H. GROSSMITH 46 Cliff Street New York 


18 Fletcher St., New York Chicago Philadelphia Boston 

















ar . ANALYSES 
Tahiti Vanilla Soe evoke ee, Eee al eee 


, for the legal require- 
ments by the official testing methods. Special an- 


Tahiti Vanilla alyses, researches, reports, testimony and expert 
advice. Manufacturing processes improved, Factory 
testing. Scientific advertising data and written 


Tahiti Vanilla peer a Interpretation of food laws and food 
OFFICIAL TESTING LABORATORY 


We are headquarters, located 
3 Testing for legal requirements by the 
at the port of entry. official testing methods 
GA 191 Franklin St., N. Y. City Tel. 3554 Franklin 
Paul Rieger "S's San Francisco R. 0. BROOKS, B. Sc., Chemist and Microscopist 


(Formerly State Chemist, New Jersey and Pennsylvania.) 






































SAMPLE CASES AND TRUNKS 


FOR PERFUMES, TOILET PRE- 
PARATIONS, SOAPS, ETC. 


CROUCH & FITZGERALD, 


NEW YORK. 


154 Fifth Ave. 177 Broadway 723 Sixth Ave. 
(Twentieth St.) (Cortlandt St.) (42nd St.) 
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Ozone - Vanillin 





The most perfect product yet 
obtained, and of the highest 
possible strength and sumunty 
of epoma, : 3 3 3 3 
Better flavoring value than 
any other you can buy. 





OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 


UNGERER & CO. 


DISTRIBUTORS —————— 
273 PEARL ST., NEW YORK 


22 Fifth Ave., Chicago. 514 Arch St., Philadelphia. 
244 California St., San Francisco, 





Talcum Powder 
Manufacturers 








Try our Concentrates of COM- 
PLETE BLENDS; popular odors, 
such as Corylopsis, Riveris, Rose, 
Violets, Chantecler, Lily (new), Trefle 
and most any other odor. All can 
be used for Creams as well. 


CONC FLOWER OILS, producing Extract 
identical with the best French odors, saving 100% 
to 300% in cost of manufacture. 

“ECCO” OILS. With them, you can make 
Extracts, all odors, that will cost you less than 
$8.00 a gallon. 

Write today for samples, Booklet of Toilet 
Requisite Formule and price list. 

Remember, our oils are perfectly blended and 
ready for immediate use. 


EVERGREEN CHEMICAL CO. 


ESTABLISHED 1898 196 Broadway, New York 








OUR LATEST 


TALCUM 
POWDER PACKAGE 


Made of extra strong cardboard; revolv- 
ing sifter Dome top of Polished Nickeloid, 
Brassoid Gold Lacquered or Tin. Write 
for Sample and ILLUSTRATED CATA- 
LOGUE showing many styles. 


Paper Canister Mfg. Co. 


219 North 23rd Street 
Philadelphia, Pa. 








Sprinkler Tops 
Atomizer Tops 
Powder Tops 


and Cast White-Metal Specialties 


of every description. 
WRITE FOR CATALOG 


Eckelhofer Bros. 





IRVINGTON, 
NEW JERSEY 








GOLD LABELS 


MEDALLIONS, HEADS, SEALS, 
Etc., of the highest quality and 
workmanship. All our work is 
guaranteed HAND MADE. 








Write for samples and prices. 








MANSELL, HUNT, CATTY & C0., Ltd. 


22-26 Reade Street, - - NEW YORK 
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ROSE ALDENYDE C 


A new and very interesting 
product with the true 


RED ROSE LEAF 


character 











WRITE yon SAMPLE SMELL | THIS | CIRCLE 
N 


INFORMATION every day for two weeks, 
and you will be agreeably 
surprised to learn that the 
vaniin long-sought ‘* Bunch - of - 

Roses” character has at last 


$48.00 PER POUND been produced. 


bl 


NOTICE :—Time and again we have been asked to furnish a 
formula book. We do not issue one, for published 


formulas are public property. 

We will be glad, however, to furnish you with such 
information as you may desire to enable you to produce 
up-to-date perfumes and toilet preparations at reasonable 


prices. 


VAN DYK & CO. *** SArfgeet 


Calle Jesus Nazareno, No. 4, Mexico, D. F. Calle O’ Reilly, No. 6, Havana, Cuba 








PATENT APPLIED FOR. 














ASK FOR 


MASCHMEYER’S 


SPECIALTIES AND QUALITIES 





FLEUR de VIGNE, Best adapted for violet and rose 


A trial will convince 


OUR LATEST SPECIALTY FOR ALCOHOL-FREE PERFUMES 


AMA-JASMIN _ Truest to the flower 





ALL SYNTHETICS AT MOST ADVANTAGEOUS PRICES 





A. MASCHMEYER, Jr. AMSTERDAM, HOLLAND 


For samples, etc., address Van Dyk & Co., 4 and 6 Platt St., New York 








STANLEY JORDAN & (0. 


100 WILLIAM STREET, 
NEW YORK 


OFFER: 


Liquid Essences 


ROSE, JASMINE, CASSIE, 
ORANGE, ETC. 


The well known brand of 
Euziere & Laffitte, Grasse, 
most delicate odors, highest 
purity, favorable prices, 
immediate delivery out of 
stock in New York. 








DESCOLLONGES 
Fes & AUGE 


LYON (France) 


FINE 


Organic Chemicals 


Artificial Perfumes 


ROSE AMERICA 
ROSE CENTIFOLIA 
ROSE D’ORIENT 
MIMOSA S 


Distributing Office 
ROOM 83 


135 William Street, New York 
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WE RECOMMEND 
THESE BOOKS 








MANUFACTURE OF PERFU- 
MERY (DeR).s ..nscreeee---- $300 


ART OF PERFUMERY (Piesse). 5.00 
PERFUMES AND _ THEIR 
PREPARATION (Askinson)... 3.00 
COSMETICS (Kotter) 2.50 
FOOD AND DRUGS ACT (GreEE- 
1.50 
CHEMISTRY OF ESSENTIAL 
OILS AND ARTIFICIAL PER- 
FUMES (Parry) 
CHEMISTRY OF PERFUMES 
(JEANCARD & SATIE)........... 


(In French.) 


VOLATILE OILS (GILDERMEISTER 
AND HOFFMAN) 


TWENTIETH CENTURY BOOK 
OF RECIPES, FORMULAS 


U. S. PHARMACOPGIA........ 
NATIONAL FORMULARY...... 


DRY GOODS TRADE DIREC- 
Bares AM Rae BD. 0 one ey 


SOAPS, CANDLES AND GLY- 
CERINE (LAMBORNE).......... 


TOILET SOAPS (DEITE AND 


MODERN PERFUMERY (Mann) _ 5.00 


(In German.) 








Remit with order, by New York Draft, Money Order or Stamps to 


Perfumer Pub. Co. 
(00 WILLIAM STREET - NEW YORK 








, 


This oil is the first pressing 
of prime olives grown in the 
Italian Riviera near Nice, 
France. 


Pressed and shipped to us 
by the grower, whose guaran- 
tee of purity and quality is of 
great weight. 


In casks and cans. 


Our prices are “Interesting.” 








CAILLER & CO., Inc. 


16 Cedar Street, New York. 














PLAIN OR DECORATED 


TOW 


WRITE AT ONCE 
FOR PRICES 


J-L CLARK: MFG:CO- 
ROCKFORD, ILL. 




















Now Ready SECOND EDITION Revised and Enlarged 
Te = Ce eEMdMIsS TRY Or 


Essential Oils and Artificial Perfumes 


By ERNEST J. PARRY, B.Sc. (Lond.), F.ILC., F.C.S. 
Demy 8 vo., 550 pages, illustrated 








CONTE NTS 


CHAPTER I.—The General Properties of Essential Oils; CHAPTER II.—Compounds Oc- 
curring in Essential Oils; CHAPTER II].—ThePreparation of Essential Oils; CHAPTER IV.— 
The Analysis of Essential Oils; CHAPTER V.—Systemacic Study of Essential Oils; CHAPTER 
VI—tThe Chemistry of Artificial Perfumes; APPENDIX 1.—Table of Pharmacopeeial Stand- 
ards; APPENDIX II.—Table of Constants of the More Important Essential Oils. 





Price $5.00 net, Sent on receipt of check, money order or stamps by 


PERFUMER PUBLISHING CO. 


100 William Street, NEW YORK 











Patents Labels 
Trade-Marks Brands 


PROTECTED 


Realizing that many of its readers are vitally interested in patents on novelties, machinery, 


etc., trade-marks which are extremely valuable and brands which have become famous, and all 
of which may be used by unscrupulous persons if not properly secured in the first place and 
protected afterward, The PerruMeR Publishing Co. is prepared to receive applications for the 
registration of trade-marks in its own bureau or in the U. S. Patent Office. For rates and full 
particulars address 


PERFUMER .PUBLISHING CO. 
100 William Street, New York 
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WEBB'S C. P. COLOGNE SPIRIT 


JAMES A. WEBB & SON 


50 and 52 Stone Street NEW YORK 
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